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About SocialPé¢a

With SocialPetayou can spy on your competitors'ad datg and get ad datafrom
networks,media,andadvertisersaaroundthe world to inspireyou. SocialPetacovers
nearly70 countries/regionandover 70 well-known ad channelavorldwide, suchas
Facebook,Twitter, YouTube, TikTok, and Unity. We provide nearly 1.3 billion ad
creatives,updating millions eachday Through duration, impressions popularity,
andinteractionswe canquickly locatethe active high-quality creativeswhich will
be providedto youin realtime to helpwith your marketingplan

As oneof the world-leadingadvertisingand marketingplatforms,SocialPetéboasts
a hugedatabasandthe experienceof working with thousand®f gamecompanies
andprovidingmobilegameworkerswith morepracticalmethodsn orderto develop

morepopulargames

== CociniPein

Website:

L CocinlPein

5.10M

APP Advertisers

1.3B

Ad Creatives

1.20M

Daily Updates


https://www.socialpeta.com/
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About Snap

SnaplInc. is a technologycompany As a social media app popular aroundthe world,
Snapchats a pioneerof AR adsandan advocateof immersiveads, providing servicesto
thousand®f Chinesecompaniesvhenenteringthe globalmarket

Snapchaftor Businessoffers omnichannelsocial mediamarketingsolutionsto enterprises
in all industriesand of all sizes We believe Snapchai sore usersrepresentthe next
generationshoppersvho value brandstoriesand shoppingexperienceandlove to try new
technologiesandimmersiveinteractionwith brands With Snapchatfull-screenimmersive
experienceand highly convincingdigital ads are providedfor advertisedorandsto reach
quality customersefficiently, so advertisedorandscan acquirecore usersand build their

uniquebrandimagesfaster,which,in theend,will leadto a higherconversiorrate

www.snapchatforbusinesem

383 M

daily active users(DAUS)

/50M

monthly active users(MAUS)

0.5 M

userssendingsnapseveryday



Exclusive insights from Nibbles Lin, Snap's
headof China gaming business

As the world has changedwith the developmentof technologyin the past3 years,

p e o pdnter@@iamentdemandsn the new mediatime havealsochangedMiddle East

and other emerging markets started to rise. Thanksto Internett r a fdiverstyausd
independencethe joint realizationof brand building and good salesperformancehas
developedn an all-aroundway. The industryasa whole hasadvancedo a completely
new stagein terms of data and contentanalysis,and so has Snap by offering its
cooperativepartnersmore comprehensivenovelty, and efficient marketingmodesand

providingperfectsolutionsfor advertiserso completelyboosttheir brandawareness
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Insights into Global Mobile App Marketing
In Q1 and Q2 2023 new creativessteadily accountedfor over 72%, slightly lower than the peakin 2022

A Q1 2023sawnearly 170K advertisersvith newcreativesaccountingfor over 93%

A Q32022sawover2 million newcreativesand eversinceQ2 2022

Advertisers with new creatives 200K 93.27%  93.29% 30.0M 75.19%72'52% 75.17% 75.36%

72.67%

E in Q22023 180K 91.13% 25 OM
160 K "~ 65.84%
17.2We 93.290 140K e 20.0M /\N

120K 89.36%87.76%
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100 K 15.0M
80K
60 K 10.0M
New creativesin Q2 2023 40 K 5 oM
20K
0K 0.0M
Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1 Q2
2022 2023 2022 2023
mmmm Advertisers with new creatives=—Percentage New creatives ====Percentage
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Insights into Mobile App Marketing in Different Regions

Europe had the highestnumber of monthly advertisers Monthly advertisersin Europe:

all 57.2K Africa reported an average of 198
Europe kept the highest number of monthly creatives per advertiser,

monthly advertisers, about 57,000 followed by South Asia and Southeast
12.6% more than that of North Asia.

had over 180monthly creatives

America which ranked No.2.

m Monthly advertisers Monthly creatives

Europe North America  Oceania  South America Southeast Asia Middle East Japan & South SouthAsia Chi nads Afica
Korea Macao & TW
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Percentagesf advertising by app type

% of Advertisers YoY Change YoY Change

Office Business 12.51% +0.22% Office Business 15% -2.39%
Shopping 11.28% +1.28% Shopping 14.92%
Lifestyle 10.54% -0.52% Lifestyle 11.1%
Tools 8.32% +1.41% Tools 7.45%
ow
% § Finance 8.1% -2.18% Finance 7.36% -0.78%
%% Entertainment 6.2% +0.31% Entertainment 6.86% -0.23%
%% Health & Fitness 6% +0.23% Health & Fitness 6.82% -0.66%
LNE Food & Drink 5.92% -0.51% Food & Drink 5.54% -0.94%
*2 Education 5.27% +0.78% Education 3.61%
§ Productivity 4.7% +0.57% Productivity 3.5%

10
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Insights into Advertising of Mobile Apps on 10S & Android

Creativeson Android started to rise, accountingfor over 70%.

Mobile app advertisers on iOS & Android in
H12023

Averagecreativesfor advertiserson Android were 2023H1 28.280615.7M 71.72%39.7M

39.2% more than those on iOS. And i0S

experiencedignificantfluctuationof the numberof 2022H?2 30.26%17.3M 69.74%39.8M

creativeso remainbelow20M sinceH2 2021

PP TSIl 25.67%11.9M 71.33%29.7M
190

AveragecreativesoniOSin H1 2023

2021H2 e\ 68.51%29.8M
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264 2021H1 42.60%23.0M 57.40%31.0M
Average creativeson Android in H1 7 7 | | |
2023 0.0M 10.0M 20.0M 30.0M 40.0M 50.0M 60.0M
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Percentagef gamead creativesby type

Percentagesf ad creatives

by type in H1 2023

87K

Estimated impressions
per creative

Carousel

3.08% ‘

Video
42.35%

Impressionsper creative on iOS: 95.5K

Impressionsper creative on Android : 83.3K

Type with the highest impressions per
creative: Finance

=P CocinlPein

Percentagef impressionsof video and imagecreatives

Impression®f video creativesaccountedor over45% in H1 2023

Impression®f imagecreativesstarteda downwardtrend

57.90%

0
54.13% 52.30% 51.17% 50.60%

H1 2021 H2 2021 H1 2022 H2 2022 H1 2023
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Apps by Advertising oniIOSH TOP30

6.6

Laz

fever
A I

ix00
TEMU

Lazada

Shopping
Lazada
Temu Shopping
Pinduoduo
Fever Local
Fever Labs
SmartNews News
SmartNews
GoodNovel Online
GoodNovel =\
HERE WeGo Navigation
HERE Apps
Sympla Ticketing
Sympla
WhatsApp Messenger g
Meta
LightinTheBox Shopping
LightinTheBox
d 3z
ad3> Finance
WADIZ

1 Lemon8
lercis
ByteDance

Wolt Deliver
Wolt

13 MoboReader
|
{D.

Bored Panda

Bored Panda
15 [P Flamingo Shop
Flamingo Technologies
16 We Heart It
We Heart It

AXS Tickets
AXS

18 SHEIN
Shein

1 Trendyol
Trendyol

20 m Joyread
Joyread

17 axs

Social

Food & Drink

Online Fiction

Entertainment

Shopping

Social

Ticketing

Shopping

Shopping

Online Fiction

s

Pl fala

bella
S20Mm

22 @

23 I“

24 ||U"

falabella.com

Falabella

Kiwi.com

Kiwi.com

ICA
ICA Sverige

Webfic

Dianzhong Tech

PeachLive
OyM ¥ 'H

DICE: Live Shows
DICE.fm

BueNovela

GoodNovel

KAYAK
Kayak

Monster
Randstad

HALARA
dfsapp

eb CocinlPein

Shopping

Photo &
Video

Food &
Drink

Online
Fiction

Social

Ticketing

Online
Fiction

Travel

Business

Shopping
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Top Apps on the APP Store

4 Download Chart

"

2
3
4

o
©)
1
?
M
4

CapCut
ByteDance

WhatsApp Messenger

Meta
YouTube
Google
Instagram

Meta

TikTok
ByteDance

Google
Google

Google Maps
Google

Gmail
Google

Telegram

Telegram

Facebook
Meta

Photo &
Video

Social

Photo &
Video

Photo &
Video

Entertain
ment

Tools

Navigatio
n

Productivi
ty

Social

Social

1 M Google Chrome
Google

SHEIN
Shein

Messenger
Meta

12
X
14. Spotify
Spotify
> & Snapchat

Snap

Netflix
Netflix

17y Temu
TEMU I
Pinduoduo

1of(7 Y Wechat

Tencent

10 Twitter
Twitter

20 Google Drive
Google

Tools

Shopping

Social

Music

Photo &
Video

Entertainment

Shopping

Social

News

Productivity

YouTube
Google

5 d. TikTok
ByteDance

Tinder

[N

% i +
4+ Disney

Disney

o Je
RN

Kakao piccoma

HB®

6 B HBO Max
WarnerMedia

; Bumble
Bumble

o = Audible
Audible

9 m LinkedIn
LinkedIn

10. Netflix
Netflix

Match Group

Photo & Video

Entertainment

Social

Entertainment

Reading

Entertainment

Social

Reading

Business

Entertainment

Revenue Chart

Hulu
11
Hulu

12| q",aJ: Duolingo

Duolingo

LINE
LINE

== ESPN

Disney

14

e @ YouTube Music
Google

16 TikTok
ByteDance

17 P Pandora
Pandora

A H' Hinge Dating App
Match Group

19 Pf Peacock TV
Peacock TV
20 O Crunchyroll
‘ Ellation

=. LocinlPein

Entertai
nment

Educati
on

Reading
Sports

Music

Entertai
nment

Music

Social

Entertai
nment

Entertai
nment



O
o]
=
]
0
)
=)
Q
D
(&
)
=]
N
g
]
(&
c
=]
N
o
N
w

15

pazAreuepuwainidessiamreyrerep ugasedelad|eloos 99IN0S

Apps by Advertising on Android rh TOP30

N

Bo@-=:

=
o

0O =

P ]

‘Loz

NewsBreak

Particle Media

Instagram

Meta

Instagram Lite

Meta

Temu

Pinduoduo

Lazada

Lazada

Opera News
Opera

Public

Inshorts

SHEIN
Shein

HERE WeGo

HERE Apps

File Cleanup Expert

File Tech

News

Photo & Video

Photo & Video

Shopping

Shopping

News

Social

Shopping

Navigation

Productivity

= - = = = = - =
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Fast VPN Pro
VPM Master

Super VPN
MiniVPN Dev

Calculator Vault

LaraPollar

App Lock

LaraPollar

Normal Link

Normal Mobile Tec

VPN Proxy
VPM Master

SecretProxy
OVER TOOL

Fast VPN
VPM Master

QRScanner
VPM Master

OK VPN
OKVpnTeam

Tools

Tools

Productivity

Productivity

Tools

Tools

Tools

Tools

Tools

Social

super stable proxy master

PRIME DIGITAL

Phone Doctor
Cheryl Cook

Cyber Proxy

SeasMalECommerce

Daily VPN
UPUP TECHNOLOGY

TikTok

ByteDance

FlyMax

ououzZhou

Leap Proxy
YIZE DEV

Crypto.com

Crypto.com

Wak Master

Hugeco

Fever

Fever Labs

=P CocinlPein

Tools
Productivity
Tools

Tools
Shortvideo
Tools

Tools
Finance
Tools

Local
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Top Apps on GooglePlay
W Download Chart

() WhatsApp Messenger

L :
@ Meta
| l Instagram
2
@ Meta
5 Q Snapchat

Snap

CapCut

ByteDance

5 ﬂ Facebook
Meta

] TikTok
ByteDance

; 0 Telegram
Telegram

8
9 FacebookLite

= e
f Meta

10 ° Messenger
Meta

4= WhatsApp Business

Social

Photo &
Video

Photo &
Video

Photo &
Video

Social

Entertain
ment

Social

Social

Social

Social

= = = = = = = =
© ~ o o IS w N [

DO @

=
©

N
o

meesho

-
=

Spotify

Spotify

SHEIN
Shein

TikTok Lite

ByteDance

Meesho

Meesho

Instagram Lite

Meta

Truecaller

Truecaller

JioCinema

Reliance Jio

Picsart

Picsart

QR & Barcode Scanner

Gamma Play

Twitter

Twitter

Productivit
y

Shopping

Entertainm
ent

Shopping

Photo &
Video

Communic
ation

Entertainm
ent

Photograph
y

Tools

News

Google One
Google

TikTok

ByteDance

3 Disney+
Disney
HB®
max

HBO Max

WarnerMedia

Tinder

Match Group

Bumble

Bumble

Kakaopiccoma

Twitch

Twitch Interactive

TKTok

G
ByteDance

10 ‘ Crunchyroll
Ellation

Productivity

Entertainment

Entertainment

Entertainment

Social

Social

Reading

Entertainment

Entertainment

Entertainment

RevenueChart

=. LocinlPein

1 . Microsoft OneDrive Productivity

14

15
16
17
18
19
20

Microsoft

Pandora

Pandora

Audible
Audible

‘ ." ' Duolingo

Duolingo

BIGO LIVE
Jovy

-
-~
4
DAZN
ﬂ Peacock TV
Peacock TV
k0

KakaoPage

Kakao

Chamet
TTNH

' une LINE
LINE

Music

Reading

Education

Social

Sports

Entertainme
nt

Reading

Social

Reading
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BrandOS in H1 2023 Top Global App Brands on SocialMedia

English Name BrandOS Rank

Chinese Name Chinese Name English Name BrandOS
1 o Tencent WeTV 3206 | 11 g, BIGO LIVE BIGO LIVE 163.5
2 H TikTok 269.8 | 12 | j.,j BueNovela BueNovela 157.8
3 74 iQIYI 2574 | 13 K KKBOX KKBOX 152.9
4 @ TV MangoTV 2437 | 14 m SR picsart 148.2
§ § (_é) 5 3 Boomplay Boomplay 222.1 15 . Trovo Trovo 136.0
§ ;‘,‘ g . Live . :
€3 :
58 T P Bilibil 2204 18 P Y Youku 127.0
o _n% - YOUKU
N5 e
ves Filmora Filmora 185.6 17 ° 9 DiDi 124.3
3 §§ \' WeComics WeComics 179.9 18 Inshot Inshot 120.7
wé g
- x 0 ¢ Kwai 175.5 19 HHt e BabyB 117.1
-_O<§ @ . il ybus .
|
S n \ :
i 10 I‘ Dreame Dreame 1747 20 p GoodNovel GoodNovel 116.8

17
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Insights into Mobile App Marketing
In Top Countries/Regions

MARKETING TRENDSAND INDUSTRY INSIGHTS
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Insights into North American Market

A Despitea slight change the overall shareof image creativesremainedat 50% or

Creativesand advertiserswith creatives above
newly releasedin H1 2023 A Comparedto H1 2021, the shareof image creativesreducedby about9% in H1
2023
% of advertisers 9% of creatives A Theshareof videocreativesroseslightly to exceed44% in H1 2023
®m Image Video Carousel m Other
- ] o mmmm 100%

90%
80%
70%
60%

North Americaexperiencedhe In North America, new creatives 50%
fiercest competition as there accountedfor about 37% of all 40%
were nearly 95% advertisers active creativesfor mobile apps .
with newcreativesn H1 2023 (nongame)in H1 2023 indicating 30%
the highest update frequency of 20%
creatives 10%

0%

H12021 H22021 H12022 H22022 H12023
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Insights into Top Mobile App Typesin North American Market

Readingappscontributed the mostad creatives,followed by lifestyle apps

A Entertainmenaippsgrossedhe highestrevenuemuchhigherthanthoseof photographyappsandhealth& fitnessapps

A Entertainmenaippsalsoreportedthe mostdownloadsfollowed by shoppingapps

Top app typesby advertising Top app types by Top app types bydownloads

939 21% 19%
8585
2850
S&EY
5928 42%
Ne 2
L ; o :
C-?@ E:, J?: 12% 14%
5 8s
5 g2
8
2 3 10% 7%
Q
= 0/ 0 0
88 7% 8% o, 6%
3o 6%
g «Q
58 Entertainment - Photography Health & fitness = Entertainment = Shopping = Social
&5 . . . . N
So w-Toofs = Readinge Lifestyle = Shopping= Office BEEIISS = Otrer Lifestyle Social Other = Communicatiors Productivity Other

N
=



Japan & South Korea
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Insights into Japanese& South Korean Markets

Creativesand advertiserswith creatives A Imagecreativesncreasedindthenreducedo recorda drop of about

newly releasedin H1 2023 12% in H1 2023ascomparedo H1 2021,
A Video creativesstartedto rise,accountingor over68% in H1 2023

A Othertypesof creativesstartedto increaseaccountingor 0.86%.

percentageslightly lower than in  (nongame)in H1 2023 indicating a 40%

SoutheasfsiaandNorthAmerica  lower update frequency of creatives 30%
thanin Africa, Middle East,Southeast °
Asia,andNorth America 20%
10%
0%

H12021 H22021 H12022 H22022 H1 2023

% of advertisers % of creatives
< m Image Video Carousel m Other

:g 28%‘ . — —  100%
92 § 90%
35
g2 v 80%
=3
2 §~ 70%
ig In Japan% SouthKorea,advertisers In Japan & South Korea, new 60%
&g,g' with new creativesaccountedfor creativesaccountedor about28% of .
Z § nearly 92% in H1 2023 a all active creativesfor mobile apps 50%
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Insights into Top Mobile App Typesin Japanesef South Korean Markets

Tool appscontributed the mostad creatives,followed by readingapps.

A Entertainmenandsocialappsgrossed higherrevenuethanreadingappsandcomicapps

A Financeappshadthe mostdownloadsfollowed by shoppingapps

Top app types byadvertising Top app types by
29%
35%
7%
8% 11%
9%
= Tools = Reading Lifestyle Entertainment Social Reading
Office Business = Shopping Other Comic Photography Other

Top app types bydownloads

46%

= Finance

= Public utility

15%

13%

10%

9%
7% ’
= Shopping = Entertainment
= Food Other
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Insights into SoutheastAsian Market

Creativesand advertiserswith creatives A Theshareof imagecreativesdroppedsignificantly,
newly releasedin H1 2023 A Comparedo H1 2021, the shareof imagecreativesreducedby about17% in
H1 2023
0 i 0 ' : : : . : :
% of advertisers %o Of creatives A Theshareof videocreativescontinuedincreasingto exceeds9% in H1 2023
m Image Video Carousel m Other
— — 100%
90%
: 80%
g 70%
8 In Southeastsia, nearly 93% of In SoutheastAsia, new creatives 60%
8 advertisergeleasedhew creatives accountedfor about 33% of all ¢
2 in H1 2023 slightly lower than active creativesfor mobile apps 50%
% thatin North America (nongame)in H1 2023 indicating 40%
-

a lower update frequency of 30%
creatives than that in North 0
America 20%
10%
0%

H1 2021 H22021 H12022 H22022 H12023

AJuo “jueg plop 7 eipadijiA\ Wolyerep auljuQO 99IN0S
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Insights into Top Mobile App Typesin SoutheastAsian Market

Tool appscontributed the mostad creatives,followed by reading apps.

A Entertainmengappsgrossedhe highestrevenue muchhigherthanphotographyappsandsocialapps

A Tool appsreportedthe mostdownloadsfollowed by communicatiorapps

Top app types byadvertising Top app types by Top app types bydownloads

15%

§08¢

2833

2324 30%

228§ 34%

s 22

5 25 12%

20 g

23 8 » 48%

< §3

5 52

20 8 (£—=2

23 2% 10%
23 7%
o o
gs 7% 14% 9%
% .
> 5 . : o .
532 = Tools = Reading Shopping Entertainment = Photography - Social = Tools = Communications Social
é% Office Busines: Lifestyle Other Productivity Reading Other m Entertainment = Finance Other

L

N
-~
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Insights into Middle East Market

Creativesand advertiserswith creatives A The shareof image creativesdroppedsignificantly by about16% as
newly releasedin H1 2023 comparedo H1 2021

A Theproportionof video materialscontinuesto grow, with a proportion
% of advertisers % of creatives exceeding’2% in H1 2023

A Othertypesof creativesdeclinedgreatlyto accountfor lessthan0.32%.

8 m Image Video Carousel m Other

90%
3

£ 70%
8 In Middle East, nearly 92% of In Middle East, new creatives 60%
%. advertisergeleasednew creatives accountedfor about 32% of all

§ in H1 2023 a percentagehatwas active creatives for mobile apps 50%
g the same as in Japan& South (nongame)in H1 2023 indicating 40%

Korea but slightly lower thanin a lower update frequency of 0
North AmericaandSoutheasAAsia.  creativeghanin Southeasf\sia and 30%
North America 20%

10%

0%

H1 2021 H2 2021 H1 2022 H2 2022 H1 2023

Aluo jueg ploOAA % eipadpI\ WOy elep auljuQ 92in0S
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Insights into Top Mobile App Typesin Middle East Market

Tool appscontributed the mostad creatives,followed by reading apps.

A Socialappsgrossedhe highestrevenuefollowed by entertainmenapps

A Tool appshadthe mostdownloadsfollowed by shoppingapps

Top app types byadvertising

30%
38%
6%
7% 0
8% 11%
= Tools = Reading Office Business
Shopping Productivity Other

Top app types by
Social Entertainmen  Photography
Productivity  Lifestyle Other

Top app types bydownloads

25%
36%
' 11%
8% 10%
10%
m Tools = Shopping = Social

= Communication= Entertainment  Other
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Global Marketing Insights into Top
Mobile App Types

MARKETING TRENDSAND INDUSTRY INSIGHTS
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Socialappskept increasing,driven by strong demands

Social app advertisers kept increasing to rank amongthe top onesout of all types of mobile apps, and reported the greatest
YoY changein the USA.

A ThehighestMoM increaseof socialappswas38.81% in Japarin H1 2023 followed by China'sHK, Macao& TW regions

Numbers of social app advertisers in top countries/regions
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Powerful technologiest Fully customizedlocalization

Popular social products, besidesrelying on their powerful Al technology,are also making efforts in global expansion They
establishsubsidiariesand carry out offline promotional activities basedon local customs,all of which contribute significantly
to building the brand awareness

Azar

1V1 video social networking

MICO

fiSoci al + |livestream

H1 2023
Totaldeduplicatectreatives 1.8K

H1 2023
Total deduplicatedtreatives5.8K

% of monthly new creatives 83.24% % of monthly new creatives 92.73%

Top countries/regions Creatives in the Top countries/r_egions Creatives in the past
by advertising past90 days by advertising 90 days
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An active popular creative of MICO

AdvertisingPlatform TikTok

Regionsof Advertising Turkey, UAE, Kuwait, Qatatr..
g g y Q @ e @Q@Q”’ &

AdvertisingCopy. Hediyevermekdahae | | enc e | |

@98 ¥ 1279322 W 123421 > @ 4 star_

Translation Sendinggifts for morefun

Formula for the creative Competitions between beautiful

streamers Gifts with splendidspecialeffects+ Messagdlood

€20z unr - £20z uer abueyareq

abuelarepay) uiynuvsaninealorendod Ajaaneal

978 31.5K

Popularity Likes
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https://sp2cdn-idea-global.zingfront.com/sp_opera/3c2f54a95f8c5dd0292262c5d898c1b5.mp4

Health Apps
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After the COVID -19 pandemic, people were more concernedabout their
health

All the countries/regionsreported a greatincreasein health apps,with the greatestincreasein C h i nHKOMacao& TW.

A TheUSA sawtheslightestMoM changepnly 7.7%.

A BesidesChina'sHK, Macao& TW, Japan& SouthKoreaexperiencedhe greatestMoM changeall exceeding?5%.

Numbers ohealth & fithessaapp advertisers in top countries/regions
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Professional+ Customized, Trending

The popular health applications are mostly targeted and precise There are menstrual cycle tracking apps designedfor
female users, as well as personal training apps specifically designedfor men. There are even eating time planning and
managementappsthat closelyfollow the Hollywood celebrities

MeetYou MuscleBooster
W

A period tracker ‘ | , An app specially developed for men to work
out 1
H1 2023 a‘ \\ H1 2023
4

Total deduplicated creatives:6.1K Total deduplicated creatives:10.0K

SgEe) % of monthly new creatives:78.87% % of monthly new creatives:92.97%
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An active popular creative of Dally Yoga

AdvertisingPlatform YouTube

Regionsof Advertising USA

DAIRRRRGA AdvertisingCopy. Easily exercisedor aweekjust 3 minutesto
getslimmerbody

Translation 3

Formula for the creative Workout calendar+ audio special

effects+ live-actiondemonstration

€20z unr - ez0z uer abueyareq

abuelarepayl ulynvsannealsorendodAjpaneal

pue mau ay) Buifeidsip ‘Aejdsiq py -e1ad|eldos 22in0S
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Popu|arity VI ews Click the imageto play the creative
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ReadingApps
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SoutheastAsia sawincreasingly intensecompetition while there were fewer
newcomersin the industry
Readingapp advertisershad the lowestMoM growth and YoY growth amongall app types,indicating the steadiestincrease

A Besidesghe USA, Southeasfsia contributedthe mostreadingappadvertisersfollowed by China'sHK, Macao& TW.

Numbers ofreadingapp advertisers in top countries/regions
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Creativeswere updated more frequently and top appswere more rewarding

Top companiesin the countries/regionsall joined the market of online fiction comics It waseasierfor appswith popular IPs and
Adah &r saEsto gain popularity. Besidesthat, media buying was still one of the main ways for reading apps to acquire
customers There were casesf small and medium-sizedappscomingto the top through mediabuying.

Webfic WEBTOON

Online fiction F |

Dianzhong Tech ' )

H1 2023 ‘IL -ronoBN H1 2023
W,

Total deduplicated creative$:8W Total dedupliated creativesr.7K

% of monthly new creative€:3.7% % of monthly new creative€5.03%

Top countries/regions Creatives in the past Top countries/regions by Creatives in the past
by advertising 90 days advertising 90 days
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An active popular creative of GoodNovel

AdvertisingPlatform Facebook

Regionsof Advertising IndonesiaMalaysia

Advertising Copy. Dia menerimapanggilantelephonedari cinta
pertamanygangberpurapurasedangakit, mengabaikamstrinya
yang sedangmelahirkan,dan menerimasurat kematian 3 hari
setelahnyaMembuatdia menjadigila.

Translation He receiveda call from his first love pretendingo be

sick, leaving his wife who was giving birth. Threedayslater, he
receiveda deathcertificate, which drovehim crazy
Formulafor the creative Contrastbetweenpoverty and wealthy

life + dramaticstory+ imaginativeempathy

301 298K

Estimated
Impressions
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Click the imageto play the creative

Popularity
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Tool Apps
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Tool appsincreasedsignificantly, kicking off an Al boom

Tool app advertisersreported the greatestincreaseasthe YoY increasedn all the countries/regionsexceededl00%.
A SouthKoreasawthe greatesgrowth,aYoY growth of over183% anda MoM growth of over55%.

Numbers otool app advertisers in top countries/regions
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As ChatGPT ushered in Al revolution, tool apps provided significantly
Increasedoutput efficiency

There wasa wide variety of Al apps,amongwhich ChatGPT appswere the most popular, and most advertising efforts were made
in Tl markets.By t e d &CapCet,deaturing templatesfor creating videos,started to generateprofit .

Ask Al

Chatbot Codeway

CapCut

Video editor ByteDance

H1 2023
Total deduplicated creative$:3K

H1 2023

Total deduplicated creative®:5K

% of monthly new creatives: ALL % of monthly new creative€2.55%

Top countries/regions by Creatives in the past Top countries/regions Creatives in the past
advertising 90 days by advertising 90 days
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An active popular creative of AirBrush

Advertising Platform: Facebook
Regionsof Advertising: CanadaJurkey, USA

Advertising Copy: AirBrush - Bestphotoeditor
TranslationAirBrush-w B i QA H
Formula for the creative: Paintwith a brush+ Typing simulation+

Al editing

53 11.1K
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There was the greatest increase in China's HK, Macao & TW and
Increasingly intensecompetition in South Korea

Entertainment app advertisers recorded a medium level of increase,with the greatest MoM increasebeing 30.91% in South
Korea.

A BesidesSouthKorea,SouthAmericahadthe greatesMoM increasean entertainmenappadvertisersanincreaseof over 25.45% MoM.

Numbers ofentertainmenapp advertisers in top countries/regions

H1 2022 wsmH2 2022 =smH1 2023 YoY =——MoM
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Showroom live-streaming was still trending; A S 0 ¢ iappk wece strong
competitors

Entertainment apps were defined more widely. Showroom live-streaming generated more revenue There was intense
competitionamongii S o crie@pswhich releasedmore deduplicatedcreativesand new creativesthan other appsdid.

StarMaker

Music + Social Kunlun Tech

BIGO LIVE

Showroom live-streaming
JOYY

H1 2023
Total deduplicated creatives:6.9W

H1 2023
Total deduplicated creatives:5.8W

% of monthly new creatives:84.06% % of monthly new creatives:91.38%

~Top Creatives in the past ~Top Creatives in the past
countries/regions by 90 days countries/regions by 90 days
advertising advertising
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An active popular creative of iQlY|

Advertising Platform: YouTube
Regionsof Advertising: Taiwan(China)

Duration: 2 days

QlYl ORIGINAL Fanstn

Original post link:

Formula for the creative: Populardramaseries+ exciting

clips + leavingsuspense
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Trends of SocialMedia Advertising

SNAPCHATFORMULA FORAD CREATIVESAND BESTPRACTICES



SnapchatFormula for Ad Creativesand BestPractices

1. Inspire Potential Users' Interest

Inspire interestand createconnectionsUse UGC to tell users'greatexperiencewith your apps,focusingon your apps'positive influenceon userslives,
which will inspirethe potentialusersinterestin your apps

Sharerealuserstories Throughsharingreal userexperienceandsuccessfutasestell the potentialusershow your appssolveproblemsandprovidevalue

2. App Demonstration

A video demonstratingan app's functions and
featurestells peoplehow to usethe appto solve
problems, improve efficiency, or provide
entertainment experience It will increase
potential users' interest in an app by
demonstratindhow convenientand practicalthe
appis whenusedin differentreal scenarios

And we met on Muzz.

3. Integrate with latesttrends S A ' . 3 Ny g
s MUzz / ~ - (e X v Xt JuJw]

Understandyour target audience,and attract
their attentionby adding the latest trending

topicsor musicin your adcreatives Real successful cases Inspire interest App features and user Trending filter
experience
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Insights into Middle East Mobile App Marketing

MIDDLE EASTMARKET TRENDSAND USERANALYSIS
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Oil producing countriesin the Middle Eastwere expectedto seea record high economicgrowth in

2022with the rejuvenation of population

Middle Eastwas expectedto reacha record
high growth rate of per capita GDP, with a
world-leadingpositionin digitization

The Middle East possessesobvious economic
advantage$rom a global perspective Accordingto
a report by World Bank, The Middle East was
expectedo achievea per capitaGDP growth of at
least40% from 2017 to 2045 and a 37% revenue
growth in the manufacturing industry of unit
productionfactor, and to top the list of emerging
markets andevenglobal marketswith its economic
growth in the coming two years Basedon| MF & s
datain 2022 the Arab statesof the PersianGulf
were highrincome countries with their per capita
GDP of $23,000- $84,000.

Furthermore, The Middle Eastis advantagedby
possessinghe world-leadingdigitization, indicators
broadband
subscriptions, penetration of social media, and

of  which, including Internet
population of mobile smart devices,all improved

significantly asthelocal GDPincreased

Markets of great vitality and potentia] with young people
aged 30 yearsor below accountingfor over 60% of total
population

The Middle Easthasa rejuvenatecpopulationwith peopleaged
30 yearsor belowaccountingfor about60%-80%. And, Turkey,
SaudiArabia,andUAE, which havea medianageof around31,

aremarketsof greatvitality andpotential

Gender and Age

Male Female
>

100%

75%

50%

51%
42%
25% 31%
0%
Turkey Saudi Arabia UAE

Medianage 315 31.8 32.6

* Source DotC United Groupd &lobal MarketResearclhinstitute

Rich religious cultures in the Middle
Eastincreasedthe demandfor Internet
entertainment

And the Muslim religion in the world also
originated from the Middle East, with an Islam
population accounting for 20% of the wo r |
populationand living understrict Islamic rulesand
cultures Most Muslims follow Islamic doctrines
Middle

environment with very little social life and

strictly. E a st Oppressive social
entertainmentesultedin youngp e o pihceeésmg

demandor the Internet

sincethe global pandemicof COVID-19 broke out,
contentoriented mobile apps, including online
social, gaming, and short video apps,all recorded
explosivegrowthin the Middle Eastmarket



With gaming and socialapps accountingfor a majority, Snapchathasa market penetration
rate of 90% in the Middle East

4 ] 20 million 70 million + >90%

—~ Social and gaming apps occupied over 70% of the mobile app mafket

DAUSs in the Middle East MAUSs in the Middle East Penetration rate
among 1334-year

in P Eore&&GGolo Pé@/ % e % he olds in the Middle
gj I! § a?_:,yé’faer Soélo e accosﬁk?é ﬁ %?‘g LJ Install penetration (changing value) of social apps|in East
% lo ’mlng/%lp 5 %ﬁi Ptofy oB(ﬂeg Ial the Middle East in H1 2022/H1 2021
Afe
— R |

2

L1 Excellent increase in user base and daily average online tfi#

Downloads (changing value) of social apps in the Middle East in H1 2022/H1|20:

According to Global Web Index, the Middle Eastern

Plelrh et dnie s BieTa gt bHEAP S8 BiEIRediA HEEe Brits

DESERENE s petrdteh aveadie o tifE el o Sver3.5

hours on social media.

S o

_\%Snapchatc“)s penetrationhe : N young people
in the Middle East >90% K - !

As one of the social appstargetedat and popularamong

eoH R AT AR ARG AT APt RIS Ghi e bt

BeptirFhotonlyFn Etibo peBdAMIEAdA ban2nssin the

WidHE B asHitha nkete Ja. vBIy BrgE g REp oY Youriglisers ¢

th&r& i SredvhadieBEEST Saegpoblathasaven.70 million

MAUs and a market penetrationrate of 90%. In Saudi \é

57 Arabia, Snapchathas more DAUs than Facebook or
Instagram
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