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About SocialPeta

With SocialPeta, you can spy on your competitors'ad data, and get ad datafrom

networks,media,andadvertisersaroundtheworld to inspireyou. SocialPetacovers

nearly70 countries/regionsandover70 well-knownadchannelsworldwide,suchas

Facebook,Twitter, YouTube,TikTok, and Unity. We provide nearly 1.3 billion ad

creatives,updatingmillions eachday. Through duration, impressions,popularity,

andinteractions,we canquickly locatethe activehigh-quality creativeswhich will

beprovidedto you in realtime to helpwith yourmarketingplan.

As oneof theworld-leadingadvertisingandmarketingplatforms,SocialPetaboasts

a hugedatabaseandthe experienceof working with thousandsof gamecompanies

andprovidingmobilegameworkerswith morepracticalmethodsin orderto develop

morepopulargames.

5.10M
APP Advertisers

1.3B
Ad Creatives

1.20M
Daily Updates

Website: https://www.socialpeta.com/

https://www.socialpeta.com/
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About Snap

Snap Inc. is a technology company. As a social media app popular aroundthe world,

Snapchatis a pioneerof AR adsandan advocateof immersiveads,providing servicesto

thousandsof Chinesecompanieswhenenteringtheglobalmarket.

Snapchat for Businessoffers omni-channelsocialmediamarketingsolutionsto enterprises

in all industriesand of all sizes. We believe Snapchatôscore usersrepresentthe next-

generationshopperswho valuebrandstoriesandshoppingexperienceandlove to try new

technologiesandimmersiveinteractionwith brands. With Snapchat,full -screenimmersive

experienceand highly convincingdigital adsare providedfor advertisedbrandsto reach

quality customersefficiently, so advertisedbrandscan acquirecore usersand build their

uniquebrandimagesfaster,which, in theend,will leadto ahigherconversionrate.

www.snapchatforbusiness.com

383M
daily active users(DAUs)

750M

monthly active users(MAUs)

0.5 M
userssendingsnapseveryday
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Exclusive insights from Nibbles Lin, Snap's

headof China gamingbusiness

4

As the world has changed with the development of technology in the past 3 years, 

peopleôs entertainment demands in the new media time have also changed. Middle East 

and other emerging markets started to rise. Thanks to Internet trafficôs diversity and 

independence, the joint realization of brand building and good sales performance has 

developed in an all-around way. The industry as a whole has advanced to a completely 

new stage in terms of data and content analysis, and so has Snap by offering its 

cooperative partners more comprehensive, novelty, and efficient marketing modes and 

providing perfect solutions for advertisers to completely boost their brandawareness.
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Insights into Global Mobile App Marketing

ÅQ1 2023 saw nearly 170K advertisers with new creatives,accountingfor over 93%

ÅQ3 2022 saw over 2 million new creatives, and newcreativeshavebeenaccountingfor over 70% ever since Q2 2022.

In Q1 and Q2 2023, newcreativessteadilyaccountedfor over 72%, slightly lower than the peak in 2022.
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Advertisers with  new creatives 

in Q2 2023
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New creatives in Q2 2023
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Insights into Mobile App Marketing  in Different  Regions

Europe had the highestnumber of monthly advertisers

SoutheastAsia, Middle East,Africa, and SouthAsia all

had over 180monthly creatives.
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Europe North America Oceania South America Southeast Asia Middle East Japan & South

Korea

South Asia Chinaôs HK, 

Macao & TW

Africa

Monthly advertisers Monthly creatives

Monthly  advertisers in Europe:

57.2K

Europe kept the highest number of

monthly advertisers, about 57,000,

12.6% more than that of North

America which ranked No.2.

Monthly  creatives in Africa : 198

Africa reported an average of 198

monthly creatives per advertiser,

followed by South Asia and Southeast

Asia.
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Percentages of advertising by app type

Category % of Advertisers YoY Change

Office Business 12.51% +0.22%

Shopping 11.28% +1.28%

Lifestyle 10.54% -0.52%

Tools 8.32% +1.41%

Finance 8.1% -2.18%

Entertainment 6.2% +0.31%

Health & Fitness 6% +0.23%

Food & Drink 5.92% -0.51%

Education 5.27% +0.78%

Productivity 4.7% +0.57%

Category % of Creatives YoY Change

Office Business 15% -2.39%

Shopping 14.92% +4.65%

Lifestyle 11.1% +0.79%

Tools 7.45% +0.9%

Finance 7.36% -0.78%

Entertainment 6.86% -0.23%

Health & Fitness 6.82% -0.66%

Food & Drink 5.54% -0.94%

Education 3.61% +0.17%

Productivity 3.5% +1.05%
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Insights into Advertising of Mobile Apps on iOS &  Android

Creatives on Android  started to rise, accounting for over 70%.

Mobile app advertisers on iOS & Android in

H1 2023

Averagecreativesfor advertiserson Android were

39.2% more than those on iOS. And iOS

experiencedsignificantfluctuationof thenumberof

creativesto remainbelow20M sinceH2 2021.

Averagecreativeson iOS in H1 2023

190

Average creatives on Android in H1

2023

264 42.60%,23.0M

31.49%,13.7M

28.67%,11.9M

30.26%,17.3M

28.28%,15.7M

57.40%,31.0M

68.51%,29.8M

71.33%,29.7M

69.74%,39.8M

71.72%,39.7M

0.0M 10.0M 20.0M 30.0M 40.0M 50.0M 60.0M

2021H1

2021H2

2022H1

2022H2

2023H1
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Percentages of game ad creatives by type

Video

42.35%

Image

51.74%

Carousel

3.08%

Html

2.77%
Other

0.06%

87K
Impressions per creative on iOS: 95.5K

Impressions per creative on Android : 83.3K

Type with  the highest impressions per 

creative: Finance

57.90%
54.13% 52.30% 51.17% 50.60%

36.65%
42.86% 44.68% 45.09% 45.99%

H1 2021 H2 2021 H1 2022 H2 2022 H1 2023

Percentages of impressions of video and image creatives

Impressionsof videocreativesaccountedfor over45% in H1 2023

Impressions of image creatives started a downward trend

Estimated impressions 

per creative

Percentages of ad creatives 

by type in H1 2023
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Apps by Advertising on iOSҧTOP30

11
Lemon8

ByteDance

Social

12
Wolt Delivery

Wolt

Food & Drink

13
MoboReader

סּ Ἡ

Online Fiction

14
Bored Panda

Bored Panda

Entertainment

15
Flamingo Shop

Flamingo Technologies

Shopping

16
We Heart It

We Heart It

Social

17
AXS Tickets

AXS

Ticketing

18
SHEIN

Shein

Shopping

19
Trendyol

Trendyol

Shopping

20
Joyread

Joyread

Online Fiction

21
falabella.com 

Falabella

Shopping

22
Kiwi.com 

Kiwi.com 

Photo & 

Video

23
ICA

ICA Sverige

Food & 

Drink

24
Webfic

Dianzhong Tech

Online 

Fiction

25
PeachLive

Ѹ Ἡ

Social

26
DICE: Live Shows

DICE.fm

Ticketing

27
BueNovela

GoodNovel

Online 

Fiction

28
KAYAK

Kayak

Travel

29
Monster

Randstad 

Business

30
HALARA

dfsapp

Shopping

1
Lazada

Lazada

Shopping

2
Temu

Pinduoduo

Shopping

3
Fever

Fever Labs

Local

4
SmartNews

SmartNews

News

5
GoodNovel

GoodNovel

Online 

Fiction

6
HERE WeGo

HERE Apps

Navigation

7
Sympla

Sympla

Ticketing

8
WhatsApp Messenger

Meta

Social

9
LightInTheBox

LightInTheBox

Shopping

10
₫ӭּכ

WADIZ

Finance
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11
Hulu

Hulu

Entertai

nment

12
Duolingo

Duolingo

Educati

on

13
LINE

LINE

Reading

14
ESPN

Disney

Sports

15
YouTube Music

Google

Music

16
TikTok 

ByteDance

Entertai

nment

17
Pandora

Pandora

Music

18
Hinge Dating App

Match Group

Social

19
Peacock TV

Peacock TV

Entertai

nment

20
Crunchyroll

Ellation

Entertai

nment

1
YouTube

Google

Photo & Video

2
TikTok

ByteDance

Entertainment

3
Tinder

Match Group

Social

4
Disney+

Disney

Entertainment

5

Kakao piccoma

Reading

6
HBO Max

WarnerMedia

Entertainment

7
Bumble

Bumble

Social

8
Audible

Audible

Reading

9
LinkedIn

LinkedIn

Business

10
Netflix

Netflix

Entertainment

11
Google Chrome

Google

Tools

12
SHEIN

Shein

Shopping

13
Messenger

Meta

Social

14
Spotify

Spotify

Music

15
Snapchat

Snap

Photo & 

Video

16
Netflix

Netflix

Entertainment

17
Temu

Pinduoduo

Shopping

18
WeChat

Tencent

Social

19
Twitter

Twitter

News

20
Google Drive

Google

Productivity

1
CapCut

ByteDance

Photo & 

Video

2
WhatsApp Messenger

Meta

Social

3
YouTube

Google

Photo & 

Video

4
Instagram

Meta

Photo & 

Video

5
TikTok

ByteDance

Entertain

ment

6
Google

Google

Tools

7
Google Maps

Google

Navigatio

n

8
Gmail

Google

Productivi

ty

9
Telegram

Telegram

Social

10
Facebook

Meta

Social

14

Download Chart Revenue Chart

Top Apps on the APP Store
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Apps by Advertising on AndroidҧTOP30

11
Fast VPN Pro 

VPM Master

Tools

12
Super VPN

MiniVPN Dev

Tools

13
Calculator Vault

Lara Pollar

Productivity

14
App Lock

Lara Pollar

Productivity

15
Normal Link

Normal Mobile Tec

Tools

16
VPN Proxy

VPM Master

Tools

17
SecretProxy

OVER TOOL

Tools

18
Fast VPN

VPM Master

Tools

19
QRScanner

VPM Master

Tools

20
OK VPN

OKVpnTeam

Social

21
super stable proxy master

PRIME DIGITAL

Tools

22
Phone Doctor

Cheryl Cook

Productivity

23
Cyber Proxy

SeasMallECommerce

Tools

24
Daily VPN 

UPUP TECHNOLOGY

Tools

25
TikTok

ByteDance

Short video

26
FlyMax

ououZhou

Tools

27
Leap Proxy

YIZE DEV

Tools

28
Crypto.com 

Crypto.com 

Finance

29
Wak Master

Hugeco

Tools

30
Fever

Fever Labs

Local

1
NewsBreak

Particle Media

News

2
Instagram

Meta

Photo & Video

3
Instagram Lite

Meta

Photo & Video

4
Temu

Pinduoduo

Shopping

5
Lazada

Lazada

Shopping

6
Opera News

Opera

News

7
Public

Inshorts

Social

8
SHEIN

Shein

Shopping

9
HERE WeGo

HERE Apps

Navigation

10
File Cleanup Expert

File Tech

Productivity
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11
Microsoft OneDrive

Microsoft

Productivity

12
Pandora

Pandora

Music

13
Audible

Audible

Reading

14
Duolingo

Duolingo

Education

15
BIGO LIVE

JOYY

Social

16
DAZN

DAZN

Sports

17
Peacock TV

Peacock TV

Entertainme

nt

18
KakaoPage

Kakao

Reading

19
Chamet

ḹ Ἡ

Social

20
LINE

LINE

Reading

1
Google One

Google

Productivity

2
TikTok

ByteDance

Entertainment

3
Disney+

Disney

Entertainment

4
HBO Max

WarnerMedia

Entertainment

5
Tinder

Match Group

Social

6
Bumble

Bumble

Social

7

Kakao piccoma

Reading

8
Twitch

Twitch Interactive

Entertainment

9
TikTok 

ByteDance

Entertainment

10
Crunchyroll

Ellation

Entertainment

11
Spotify

Spotify

Productivit

y

12
SHEIN

Shein

Shopping

13
TikTok Lite

ByteDance

Entertainm

ent

14
Meesho

Meesho

Shopping

15
Instagram Lite

Meta

Photo & 

Video

16
Truecaller

Truecaller

Communic

ation

17
JioCinema

Reliance Jio

Entertainm

ent

18
Picsart

Picsart

Photograph

y

19
QR & Barcode Scanner

Gamma Play

Tools

20
Twitter

Twitter

News

1
WhatsApp Messenger

Meta

Social

2
Instagram

Meta

Photo & 

Video

3
Snapchat

Snap

Photo & 

Video

4
CapCut

ByteDance

Photo & 

Video

5
Facebook

Meta

Social

6
TikTok

ByteDance

Entertain

ment

7
Telegram

Telegram

Social

8
WhatsApp Business

Meta

Social

9
Facebook Lite

Meta

Social

10
Messenger

Meta

Social

16

Download Chart Revenue Chart

Top Apps on Google Play
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BrandOS in H1 2023: Top Global App Brands on Social Media

Rank Chinese Name English Name BrandOS

1 Tencent WeTV 320.6 

2 Ἧ TikTok 269.8 

3 Ⱬ᷈ iQIYI 257.4 

4 ‛TV MangoTV 243.7 

5 Boomplay Boomplay 222.1 

6 Bilibili 220.4 

7 Filmora Filmora 185.6 

8 WeComics WeComics 179.9 

9 ồἐ Kwai 175.5 

10 Dreame Dreame 174.7 

Rank Chinese Name English Name BrandOS

11 BIGO LIVE BIGO LIVE 163.5 

12 BueNovela BueNovela 157.8 

13 KKBOX KKBOX 152.9 

14 ῏ⱢⱭ picsart 148.2 

15 Trovo Trovo 136.0 

16 Ҹ Youku 127.0 

17 ◕◕ DiDi 124.3 

18 Inshot Inshot 120.7 

19 ḪḪṱᶱ BabyBus 117.1 

20 GoodNovel GoodNovel 116.8 
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Insights into Mobile App Marketing  

in Top Countries/Regions

02

MARKETING TRENDSAND INDUSTRY INSIGHTS
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North America
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ÅDespitea slight change,the overall shareof imagecreativesremainedat 50% or

above;

ÅComparedto H1 2021, the shareof imagecreativesreducedby about9% in H1

2023;

ÅTheshareof videocreativesroseslightly to exceed44% in H1 2023.

20

Insights into North American Market
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95%

% of advertisers

North America experienced the 

fiercest competition as there 

were nearly 95% advertisers 

with new creatives in H1 2023

37%

% of creatives

In North America, new creatives 

accounted for about 37% of all 

active creatives for mobile apps 

(non-game) in H1 2023, indicating 

the highest update frequency of 

creatives

Creativesand advertiserswith creatives

newly releasedin H1 2023
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Insights into Top Mobile App Types in North American Market

ÅEntertainmentappsgrossedthehighestrevenue,muchhigherthanthoseof photographyappsandhealth& fitnessapps.

ÅEntertainmentappsalsoreportedthemostdownloads,followedby shoppingapps.

Readingappscontributed the most ad creatives,followed by lifestyle apps.
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21%

12%

10%

8%7%

42%

Top app types by advertising

Tools Reading Lifestyle Shopping Office Business Other

25%

9%

9%

8%8%

41%

Top app types by revenue

Entertainment Photography Health & fitness

Lifestyle Social Other

19%

14%

7%

6%
6%

48%

Top app types by downloads

Entertainment Shopping Social

Communication Productivity Other
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Japan& SouthKorea
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Insights into Japanese &  South Korean Markets
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92%

% of advertisers

In Japan& SouthKorea,advertisers

with new creatives accountedfor

nearly 92% in H1 2023, a

percentageslightly lower than in

SoutheastAsiaandNorthAmerica.

28%

% of creatives

In Japan & South Korea, new

creativesaccountedfor about28% of

all active creatives for mobile apps

(non-game) in H1 2023, indicating a

lower update frequency of creatives

thanin Africa, Middle East,Southeast

Asia,andNorthAmerica.

Creativesand advertiserswith creatives

newly releasedin H1 2023
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100%
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Image Video Carousel Other

Å Imagecreativesincreasedandthenreducedto recorda dropof about

12% in H1 2023ascomparedto H1 2021;

ÅVideo creativesstartedto rise,accountingfor over68% in H1 2023;

ÅOthertypesof creativesstartedto increase,accountingfor 0.86%.
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Insights into Top Mobile App Typesin Japanese&  South Korean Markets

ÅEntertainmentandsocialappsgrossedahigherrevenuethanreadingappsandcomicapps.

ÅFinanceappshadthemostdownloads,followed by shoppingapps.

Tool appscontributed the most ad creatives,followed by readingapps.
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11%
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29%

Top app types by advertising

Tools Reading Lifestyle

Office Business Shopping Other

25%

21%

11%

7%

5%

31%

Top app types by revenue

Entertainment Social Reading

Comic Photography Other

15%

13%

10%

9%
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46%

Top app types by downloads

Finance Shopping Entertainment

Public utility Food Other
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SoutheastAsia
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ÅTheshareof imagecreativesdroppedsignificantly;

ÅComparedto H1 2021, the shareof imagecreativesreducedby about17% in

H1 2023;

ÅTheshareof videocreativescontinuedincreasingto exceed69% in H1 2023.

26

Insights into SoutheastAsian Market
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93%

% of advertisers

In SoutheastAsia, nearly 93% of

advertisersreleasednew creatives

in H1 2023, slightly lower than

thatin NorthAmerica.

33%

% of creatives

In SoutheastAsia, new creatives

accountedfor about 33% of all

active creatives for mobile apps

(non-game)in H1 2023, indicating

a lower update frequency of

creatives than that in North

America.

Creativesand advertiserswith creatives

newly releasedin H1 2023
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Insights into Top Mobile App Typesin SoutheastAsian Market

ÅEntertainmentappsgrossedthehighestrevenue,muchhigherthanphotographyappsandsocialapps.

ÅTool appsreportedthemostdownloads,followed by communicationapps.

Tool appscontributed the mostad creatives,followed by reading apps.
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30%

Top app types by advertising

Tools Reading Shopping

Office Business Lifestyle Other

31%

10%

9%7%
6%

37%

Top app types byrevenue

Entertainment Photography Social

Productivity Reading Other
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48%

Top app types by downloads

Tools Communication Social

Entertainment Finance Other
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Middle East



2929

Insights into Middle East Market
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92%

% of advertisers

In Middle East, nearly 92% of

advertisersreleasednew creatives

in H1 2023, a percentagethat was

the same as in Japan & South

Korea but slightly lower than in

North AmericaandSoutheastAsia.

32%

% of creatives

In Middle East, new creatives

accountedfor about 32% of all

active creatives for mobile apps

(non-game)in H1 2023, indicating

a lower update frequency of

creativesthanin SoutheastAsiaand

NorthAmerica.

Creativesand advertiserswith creatives

newly releasedin H1 2023
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ÅThe shareof imagecreativesdroppedsignificantly by about16% as

comparedto H1 2021;

ÅTheproportionof videomaterialscontinuesto grow, with a proportion

exceeding72% in H1 2023.

ÅOthertypesof creativesdeclinedgreatlyto accountfor lessthan0.32%.
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Insights into Top Mobile App Typesin Middle East Market

ÅSocialappsgrossedthehighestrevenue,followed by entertainmentapps.

ÅTool appshadthemostdownloads,followed by shoppingapps.

Tool appscontributed the mostad creatives,followed by reading apps.
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38%

11%8%

7%

6%

30%

Top app types by advertising

Tools Reading Office Business

Shopping Productivity Other

31%

25%
8%

8%

7%

21%

Top app types byrevenue

Social Entertainment Photography

Productivity Lifestyle Other

25%

11%

10%
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8%

36%

Top app types by downloads

Tools Shopping Social

Communication Entertainment Other
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Global Marketing Insights into Top

Mobile App Types
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Social Apps
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Socialappskept increasing,driven by strong demands

ÅThehighestMoM increaseof socialappswas38.81% in Japanin H1 2023, followed by China'sHK, Macao& TW regions.

Social app advertisers kept increasing to rank among the top onesout of all types of mobile apps,and reported the greatest

YoY changein the USA.
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68.94% 72.33%
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Powerful technologies+ Fully customizedlocalization

MICO
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Top countries/regions 

by advertising

Creatives in the 

past 90 days

H1 2023

Total deduplicatedcreatives: 5.8K

% of monthlynewcreatives: 83.24%

Creatives in the past 

90 days

Azar

Popular social products, besidesrelying on their powerful AI technology,are also making efforts in global expansion. They

establishsubsidiariesand carry out offline promotional activities basedon local customs,all of which contribute significantly

to building the brand awareness.

ñSocial + livestreamò pioneer 

Newborn Town

1V1 video social networking Hyperconnect
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Top countries/regions 

by advertising

H1 2023

Totaldeduplicatedcreatives: 1.8K

% of monthlynewcreatives: 92.73%
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An activepopular creativeof MICO

978

Popularity

31.5K

Likes

AdvertisingPlatform: TikTok

Regionsof Advertising: Turkey,UAE, Kuwait, Qatar...

AdvertisingCopy: Hediyevermekdahaeĵlenceli

Translation: Sendinggifts for morefun

Formula for the creative: Competitions between beautiful

streamers+ Gifts with splendidspecialeffects+ Messageflood
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Health Apps
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After the COVID -19 pandemic, people were more concernedabout their

health

ÅTheUSAsawtheslightestMoM change,only 7.7%.

ÅBesidesChina'sHK, Macao& TW, Japan& SouthKoreaexperiencedthegreatestMoM change,all exceeding25%.

All the countries/regionsreported a great increasein health apps,with the greatestincreasein ChinaôsHK, Macao& TW.

60.15%

73.52%
76.74%

84.14%

65.43%

40.26% 41.36%

7.70%

25.67% 27.73% 29.45%

20.44%

13.01% 13.15%

0%

20%

40%

60%

80%

100%

0.0 K
0.5 K
1.0 K
1.5 K
2.0 K
2.5 K
3.0 K
3.5 K
4.0 K
4.5 K
5.0 K
5.5 K
6.0 K
6.5 K
7.0 K
7.5 K
8.0 K

USA Japan South Korea Chinaôs HK, Macao 

& TW

Southeast Asia South America Middle East

Numbers of health & fitness app advertisers in top countries/regions

H1 2022 H2 2022 H1 2023 YoY MoMS
o
u

rc
e: S

o
c
ia

lP
e
ta

, b
a

s
e
d o

n d
a

ta th
a

t w
e
re c

a
p

tu
re

d a
n

d a
n

a
ly

z
e
d

D
a

te R
a

n
g
e: J

a
n. 2

0
22

 - J
u

n. 2
0

2
3



38

Professional+ Customized,Trending

MeetYou
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Top countries/regions 

by advertising

Creatives in the past 

90 days

H1 2023

Total deduplicated creatives: 6.1K

% of monthly new creatives:78.87%
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Creatives in the past 

90 days

MuscleBooster

H1 2023

Total deduplicated creatives: 10.0K

% of monthly new creatives:92.97%

The popular health applications are mostly targeted and precise. There are menstrual cycle tracking apps designedfor

female users, as well as personal training apps specifically designedfor men. There are even eating time planning and

managementappsthat closelyfollow the Hollywood celebrities.

A period tracker 

Xiamen Meet You

An app specially developed for men to work 

out WELLTECH

Top countries/regions 

by advertising
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An activepopular creativeof Daily Yoga

1000

Popularity

386W

Views

AdvertisingPlatform: YouTube

Regionsof Advertising: USA

AdvertisingCopy: Easilyexercisesfor a weekjust 3 minutesto

getslimmerbody

Translation: 3

Formula for the creative: Workout calendar+ audio special

effects+ live-actiondemonstration

Click the imageto play the creative

S
o
u

rc
e: 

S
o
c
ia

lP
e
ta 

- 
A

d
 
D

is
p

la
y
, 

d
is

p
la

y
in

g 
th

e 
n

e
w
 
a
n
d 

re
la

tiv
e
ly p

o
p

u
la

r c
re

a
tiv

e
s w

ith
in

 th
e d

a
te ra

n
g
e.

D
a

te R
a

n
g
e: J

a
n. 2

0
23

 - J
u

n. 2
0

2
3

https://sp2cdn-idea-global.zingfront.com/sp_opera/cc1657d0d9953369eed82054eb728bc8.mp4


4040

ReadingApps



4141

SoutheastAsia sawincreasingly intensecompetition while there were fewer

newcomersin the industry

Readingapp advertisershad the lowestMoM growth and YoY growth amongall app types,indicating the steadiestincrease.
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ÅBesidestheUSA, SoutheastAsia contributedthemostreadingappadvertisers,followed by China'sHK, Macao& TW.
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Creativeswere updated more frequently and top appswere more rewarding

Webfic
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Top countries/regions 

by advertising
Creatives in the past 

90 days

H1 2023

Total deduplicated creatives: 4.8W

% of monthly new creatives: 93.7%

U
S

A

T
a

iw
a

n
 (C

h
in

a
)

C
a

n
a

d
a

U
K

A
u

s
tra

lia

H
o
n

g
 K

o
n

g
 é

T
h

a
ila

n
d

F
ra

n
c
e

M
a

c
a

o
 (C

h
in

a
)

M
e
x
ic

o

Creatives in the past 

90 days

WEBTOON

H1 2023

Total deduplicated creatives: 7.7K

% of monthly new creatives: 95.03%

Top companiesin the countries/regionsall joined the market of online fiction comics. It waseasierfor appswith popular IPs and

ñdarkhorseòapps to gain popularity . Besidesthat, media buying was still one of the main ways for reading apps to acquire

customers. There werecasesof small and medium-sizedappscoming to the top through mediabuying.

Online fiction

Dianzhong Tech

Online comicNAVER

Top countries/regions by 

advertising
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An activepopular creativeof GoodNovel

301

Popularity

298K
Estimated 

Impressions

AdvertisingPlatform: Facebook

Regionsof Advertising: Indonesia,Malaysia

Advertising Copy: Dia menerimapanggilantelephonedari cinta

pertamanyayangberpura-purasedangsakit,mengabaikanistrinya

yang sedangmelahirkan,dan menerimasurat kematian3 hari

setelahnya. Membuatdiamenjadigila.

Translation: He receiveda call from his first love pretendingto be

sick, leavinghis wife who wasgiving birth. Threedayslater, he

receivedadeathcertificate,whichdrovehim crazy.

Formulafor the creative: Contrastbetweenpoverty and wealthy

life + dramaticstory+ imaginativeempathy

Click the imageto play the creative
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Tool apps increased significantly, kicking off an AI  boom

Tool app advertisersreported the greatestincreaseasthe YoY increasesin all the countries/regionsexceeded100%.
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ÅSouthKoreasawthegreatestgrowth,aYoY growthof over185% anda MoM growthof over55%.
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As ChatGPT ushered in AI  revolution, tool apps provided significantly 

increased output efficiency

Ask AI
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advertising

Creatives in the past 

90 days

H1 2023

Total deduplicated creatives: 2.5K

% of monthly new creatives: ALL
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CapCut

H1 2023

Total deduplicated creatives: 1.3K

% of monthly new creatives: 92.55%

There wasa wide variety of AI apps,amongwhich ChatGPT appswere the most popular, and most advertising efforts were made

in T1 markets. BytedanceôsCapCut, featuring templatesfor creating videos,started to generateprofit .

Chatbot Codeway Video editor ByteDance

Top countries/regions 

by advertising
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An active popular creative of AirBrush  

53

Popularity

11.1K

Estimated 

Impressions

Advertising Platform: Facebook

Regionsof Advertising: Canada,Turkey,USA

Advertising Copy: AirBrush- Bestphotoeditor

Translation: AirBrush-ῳḄ￼ⱢⱭ ᵸ

Formula for the creative: Paintwith a brush+ Typing simulation+

AI editing
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Entertainment Apps
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There was the greatest increase in China's HK,  Macao &  TW and 

increasingly intense competition in South Korea

Entertainment app advertisers recorded a medium level of increase,with the greatest MoM increasebeing 30.91% in South

Korea.
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Numbers of entertainment app advertisers in top countries/regions

H1 2022 H2 2022 H1 2023 YoY MoM

ÅBesidesSouthKorea,SouthAmericahadthegreatestMoM increasein entertainmentappadvertisers,anincreaseof over25.45% MoM.
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Show-room live-streaming was still trending; ñsocial+òapps were strong

competitors

BIGO LIVE
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H1 2023

Total deduplicated creatives:6.9W

% of monthly new creatives: 84.06%

T
h
e

 ɚ

In
d

o
n
e

sia

V
ie

tn
a

m

M
e

xico

E
g

yp
t

T
u
rke

y

S
a

u
d

i ɚ

U
A

E

Q
a

ta
r

C
h

ile

Creatives in the past 

90 days

StarMaker

H1 2023

Total deduplicated creatives:5.8W

% of monthly new creatives: 91.38%

Entertainment apps were defined more widely. Show-room live-streaming generated more revenue. There was intense

competition amongñSocial+òappswhich releasedmore deduplicatedcreativesand newcreativesthan other appsdid.

Show-room live-streaming

JOYY

Music + Social Kunlun Tech

Top 

countries/regions by 

advertising
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An activepopular creativeof iQIYI  

178

Popularity

7.9K

Views

Advertising Platform: YouTube

Regionsof Advertising: Taiwan(China)

Duration: 2 days

Original post link: 

https://www.youtube.com/watch?v=Qo9XZp3dXy0

Formula for the creative: Popular drama series+ exciting

clips+ leavingsuspense

Click the imageto play the creative
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Snapchat

INSIGHTSINTO MOBILE APPMARKETING IN H1
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Trends of SocialMedia Advertising

SNAPCHATFORMULA FORAD CREATIVESAND BESTPRACTICES
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SnapchatFormula for Ad Creativesand BestPractices

Real successful cases Inspire interest App features and user 

experience

Trending filter

Inspire interestandcreateconnections: UseUGC to tell users'greatexperiencewith your apps,focusingon your apps'positive influenceon users'lives,

which will inspirethepotentialusers'interestin your apps.

Sharerealuserstories: Throughsharingrealuserexperienceandsuccessfulcases,tell thepotentialusershowyour appssolveproblemsandprovidevalue.

1. Inspire Potential Users' Interest

2. App Demonstration

A video demonstratingan app's functions and

featurestells peoplehow to usethe appto solve

problems, improve efficiency, or provide

entertainment experience. It will increase

potential users' interest in an app by

demonstratinghow convenientand practical the

appis whenusedin different realscenarios.

3. Integrate with latest trends

Understandyour target audience,and attract

their attention by adding the latest trending

topicsor musicin your adcreatives.
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MIDDLE EASTMARKET TRENDSAND USERANALYSIS

Insights into Middle East Mobile App Marketing



Middle East was expectedto reacha record-

high growth rate of per capita GDP, with a

world-leading position in digitization.

The Middle East possesses obvious economic 

advantages from a global perspective. According to 

a report by World Bank, The Middle East was 

expected to achieve a per capita GDP growth of at 

least 40% from 2017 to 2045 and a 37% revenue 

growth in the manufacturing industry of unit 

production factor, and to top the list of emerging 

markets, and even global markets, with its economic 

growth in the coming two years. Based on IMFôs 

data in 2022, the Arab states of the Persian Gulf 

were high-income countries with their per capita 

GDP of $23,000 - $84,000.

Furthermore, The Middle East is advantaged by 

possessing the world-leading digitization, indicators 

of which, including Internet broadband 

subscriptions, penetration of social media, and 

population of mobile smart devices, all improved 

significantly as the local GDP increased.

Rich religious cultures in the Middle 

East increased the demand for Internet 

entertainment.

And the Muslim religion in the world also 

originated from the Middle East, with an Islam 

population accounting for 20% of the worldôs 

population and living under strict Islamic rules and 

cultures. Most Muslims follow Islamic doctrines 

strictly. Middle Eastôs oppressive social 

environment with very little social life and 

entertainment resulted in young peopleôs increasing

demand for theInternet.

since the global pandemic of COVID-19 broke out, 

content-oriented mobile apps, including online 

social, gaming, and short video apps, all recorded 

explosive growth in the Middle East market. 

31.5 31.8 32.6Median age

Gender and Age

Markets of great vitality and potential, with young people 

aged 30 years or below accounting for over 60% of total 

population.

The Middle East has a rejuvenated population with people aged 

30 years or below accounting for about 60%-80%. And, Turkey, 

Saudi Arabia, and UAE, which have a median age of around 31, 

are markets of great vitality and potential.

* Source: DotC UnitedGroupôsGlobalMarketResearchInstitute

Turkey Saudi Arabia UAE
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Oil producing countries in the Middle East were expectedto seea record high economicgrowth in

2022with the rejuvenation of population

Male Female



With gaming and socialappsaccountingfor a majority, Snapchathasa market penetration

rate of 90% in the Middle East

57

Snapchatôs penetration rate among young people 

in the Middle East >90%

According to the App Store & GooglePlay Store lists of mobile appsin the

Middle Eastin thepastyear,socialappsaccountedfor 40% of the top 30 most-

downloadedappsandgamingapps30%. And all top 5 mobile appsweresocial

apps.

Excellent increase in user base and daily average online time  

According to Global Web Index, the Middle Eastern 

people have an average of 8.4 social media accounts per 

person and spend a daily average online time of over 3.5 

hours on social media.

Social and gaming apps occupied over 70% of the mobile app market

As one of the social appstargetedat and popularamong

North American millennials, Snapchathas gained great

popularitynot only in EuropeandAmericabut also in the

Middle East,thanksto a very large group of young users

there. In the Middle East, Snapchathas over 70 million

MAUs and a market penetrationrate of 90%. In Saudi

Arabia, Snapchat has more DAUs than Facebook or

Instagram.

>90%20 million 70 million +
DAUs in the Middle East MAUs in the Middle East Penetration rate 

among 13-34-year-

olds in the Middle 

East

Downloads (changing value) of social apps in the Middle East in H1 2022/H1 2021

Install penetration (changing value) of social apps in 

the Middle East in H1 2022/H1 2021


