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Mobile Market Overview




About this Data:
Mobile App Methodology

e Sensor Tower’s Insights team compiled the download and in-app purchase (IAP) revenue
estimates provided in this report using the Sensor Tower Mobile App Insights platform.

e Figures cited in this report reflect App Store and Google Play download and IAP revenue
estimates for October 1, 2024 through December 31, 2024.

e Download estimates presented are on a per-user basis, meaning that only one download
per Apple or Google account is counted towards the total.

e Downloads of the same app by the same user to multiple devices, updates, or re-installs
of the same app by the same user are not counted towards the total.

e Android app install and IAP revenue estimates represent downloads and revenue from the
Google Play Store only. Sensor Tower does not provide download estimates for third-

party Android stores.

e |AP revenue estimates are gross — inclusive of any percent taken by the app stores.
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Quarterly Worldwide In-App Purchase Revenue Between Q4 2023 - Q4 2024

IAP Revenue Reaches 05 and Google Play

Record High in Q4 2024 at

Nearly $40 Billion veral - Carmos
Global in-app purchase (IAP) revenue from one-time $50B
purchases, subscriptions, and paid apps reached $39.4 +13.5%
billion across i0S and Google Play in Q4 2024. Revenue $45B vs. Q42023
growth has only accelerated in recent quarters, with
IAP revenue climbing 13.5% year-over-year (YoY). In 3408
total, global IAP revenue reached $150 billion in 2024, $35B
a 12.5% YoY increase.
$30B

Apps continue to drive the majority of the growth. IAP
revenue in non-games climbed 28.2% YoY to $19.2 $25B
billion. App revenue is quickly approaching that from

games, only trailing by S1 billion in Q4 2024 (compared 5208
t ly S5 billi in Q42023).

o a nearly S5 billion gap in Q ) $158
Mobile game revenue has started to stabilize after $10B
several turbulent years. Mobile game IAP revenue
across i0S and Google Play saw modest growth in Q4 $5B
2024 to reach $20.2 billion.

0

2023 Q4 2024 Q1 2024 Q2 2024 Q3 2024 Q4

Source: Sensor Tower
Note: iOS and Google Play combined. iOS only for China. Revenue is gross — inclusive
of any percent taken by the app stores.
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Revenue Oppo rtu nities Worldwide In-App Purchase Revenue in Q4 2024
Abound Across iOS and
Google Play

i0S Google Play

@® Games Non-Games @® Games Non-Games

iOS remained the top platform for IAP monetization 5308 $27.5B 330B
with $27.5 billion in Q4 2024 compared to just shy of (+15.4%)

$12 billion on Google Play. iOS accounted for nearly v

70% of IAP revenue between the two platforms, 5258 ,/" 5258
though it's worth noting that Google Play is not

available in China (the second largest market on i0S).
$20B $20B

While revenue growth was strong across platforms in
Q4 2024, i0S also outperformed Google Play by IAP

; 15B $15B
revenue growth (+15.4% YoV for iOS vs. +9.7% for >
$14.31B S11.98B

Google Play). However, Google Play had higher growth $11.26B
among non-games (+32% YoY on Google Play vs. +27%
on i0S) suggesting that the platform still has plenty of
untapped potential. Games had better fortunes on
I0S, achieving 5% YoY growth compared to a 1.6%
decline on Google Play.

$10B si08 =

$5B $5B

Source: Sensor Tower 2023 Q4 2024 Q4 2023 Q4 2024 Q4

Note: iOS and Google Play combined. iOS only for China. Revenue is gross — inclusive
of any percent taken by the app stores.
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Quarterly Worldwide App Downloads Between Q4 2023 - Q4 2024
I0S and Google Play

Mobile App Downloads
Have Found Their Post-
Pandemic Equilibrium

Overall Apps Games
Downloads across iOS and Google Play surpassed 34 45B
billion in Q4 2024, up 1.8% vs. Q4 2023. Global +1.8%
downloads have been remarkably stable over the past 40B vs. Q42023
several quarters. Quarterly totals were between 33
billion and 35 billion since Q2 2023. 35B 3358 34.2B 33.7B 34.4B 34.1B
Digging deeper into the trends for apps vs. games 308
reveals a different picture. Non-game downloads have
climbed in recent quarters, surpassing 22 billion for 25B
only the fifth time ever (and the second time since Q1
2021). 208
In contrast, mobile game downloads have declined 158
steadily since peaking in Q2 2020. The 12 billion 10B
mobile game downloads in Q4 2024 was far below the
15 billion seen at their peak during the pandemic, but 5B
still a good amount above the 11.1 billion seen in Q4
2019 before the pandemic. 0

2023 Q4 2024 Q1 2024 Q2 2024 Q3 2024 Q4

Source: Sensor Tower
Note: iOS and Google Play combined. iOS only for China. Excludes third-party Android.
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Google Play Still
Dominates the Download
Market Though iOS Saw
Faster Growth

While iOS accounted for roughly 70% of IAP revenue
between the two platforms in Q4 2024, Google Play
takes the majority of the downloads (73.6%). However,
the Google Play download market has cooled off over
the past four years. The 25.1 billion downloads seen in
Q4 2024 was the lowest total on Google Play since Q1
2020. Recently, this decline was been isolated to
gaming — Google Play game downloads fell 6% YoY
compared to a 4% increase among non-games.

i0S, meanwhile, achieved its fourth best quarter ever
for downloads globally. The nearly 9 billion downloads
in Q4 2024 was just slightly below the total from the
previous quarter. The only other quarters to see higher
downloads were Q1 and Q2 2020 as the world adapted
to COVID-19 lockdowns.

Source: Sensor Tower
Note: iOS and Google Play combined. iOS only for China. Excludes third-party Android.

(@) SensorTower - All Rights Reserved

Worldwide App Downloads in Q4 2024

i0S
@® Games Non-Games
30B
25B
20B
15B
9.0B
10B (+7.7%)
----- »
5B
6.42B 6.95B
o 188 2008
2023 Q4 2024 Q4

30B

25B

20B

15B

10B

Google Play
@® Games Non-Games
25.1B
~~~~ a (-0.2%)

2023 Q4

2024 Q4

10
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Japan's Mobile Market Top Markets by In-App gggcglgal:eplliaeyvenue in Q4 2024
Showed Signs of Recovery
in Late 2024 $158 A

+12%

2023 Q4 ® 2024 Q4

IAP revenue in Japan climbed 13% YoY in Q4 2024, a

great sign following years of declines since the start of

2021. Non-games in the market nearly achieved an all-

time high for IAP revenue, while mobile games saw

their best quarter since Q1 2023. This recovery should $10B
boost the already strong growth seen across most of

the rest of the globe.

The United States continued to see rapid growth for +7%
IAP revenue, surpassing $13.5 billion in Q4 2024.

Recent growth in Europe has even outpaced that in S5B
the US. Germany led the way in the continent at $1.34

billion (+22% YoY).

+139

-10
l 1 / 0 +22%

United States ‘ China Mainland ‘ Japan South Korea ‘ Germany

o ‘e: R
Nl

>

Source: Sensor Tower
Note: iOS and Google Play combined. iOS only for China. Revenue is gross — inclusive
of any percent taken by the app stores.
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The US Added Nearly $1.5
Billion in IAP Revenue YoY
in Q4 2024

IAP revenue in the US rose by $1.47 billion between Q4
2023 and Q4 2024, a larger increase than the rest of the
top five markets combined. The US has consistently
provided healthy revenue opportunities for app
developers. US IAP revenue more than doubled over
the past five years.

Japan's resurgence propelled it into the #2 spot by YoY
IAP revenue growth, gaining roughly $500 million in
revenue over the past year. The market still has some
ground to cover if it wants to reach its previous highs
— particularly on the mobile gaming side. IAP revenue
in Japan was still 28% below its record high from Q1
2021.

Source: Sensor Tower
Note: iOS and Google Play combined. iOS only for China. Revenue is gross — inclusive
of any percent taken by the app stores.

(@) SensorTower - All Rights Reserved

Top Breakout Markets by Year-over-Year In-App Purchase Revenue Growth in Q4 2024
iI0S and Google Play

® YoY Growth

+S2B

United States China Mainland Germany United Kingdom

2023 Q4 ® 2024 Q4

5158 +12%
$10B
+7%
S5B +13%
+22% +18%
0 N -T
United States ‘ Japan ‘ China Mainland ‘ Germany ‘ United Kingdom
* N L2
® M =, =5
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Top Markets by App Downloads in Q4 2024

Indonesia Provided a Rare )
I0S and Google Play

Opportunity for Growth
Among Top Markets -

2023 Q4 ® 2024 Q4

Indonesia was the only top five market to achieve

more than 1% YoY download growth. The market is set
to surpass 2 billion quarterly downloads soon, falling 6B -1%
just short of the mark in Q4 2024.

Mobile app adoption appears to have stabilized in
other top markets. Downloads in India, the US, and

Brazil were all nearly the same in Q4 2024 as they were 4B ‘
ayear prior.
+1%
+12%
2B -3%
0
United States ‘ Brazil ‘ Indonesia ‘ China Mainland
Source: Sensor Tower _ *,
Note: iOS and Google Play combined. iOS only for China. Excludes third-party Android. ® - x <
I
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Emerging Android
Markets in Asia and Africa
Boost Downloads

Two APAC markets, Indonesia and Pakistan, led the
way by YoY download growth in back-to-back
quarters. Three African markets rounded out the top
five, with Kenya joining South Africa and Nigeria this
quarter.

Each of the fastest growing market gets the vast
majority of their downloads from Google Play. Nigeria
has the most balanced share between iOS and Google
Play of the group, and it still had more than 87% of its
downloads on Google Play in Q4 2024. Meanwhile,
Google Play accounted for more than 95% of
downloads between the two platforms in Pakistan and
Kenya.

Source: Sensor Tower
Note: iOS and Google Play combined. iOS only for China. Excludes third-party Android.

(@) SensorTower - All Rights Reserved

Top Breakout Markets by Year-over-Year Download Growth in Q4 2024
iI0S and Google Play

® YoY Growth

+250M
+200M
+150M
+100M
+50M

Indonesia Pakistan South Africa Nigeria

2023 Q4 ® 2024 Q4
2.5B

2B +120/0

1.5B

1B +15%
+34°/0 +26°/0 +53o/0

0.5B IIII\
I N —

Indonesia Pakistan South Africa Nigeria Kenya

- = I
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A“ Top Catego ries S aw Top App Categories bgslnltjpg Pu:chpa:se Revenue in Q4 2024
Revenue Climb by at i0S and Google Play
Least 10% YoY

Share by Category Top Categories

< Worldwide v > Q42023 ® Q42024 YoY Growth
IAP revenue grew rapidly across app categories. Each

|
of the top 10 categories reached at least 10% YoY Entertainment _ A 359
(o}

growth. There are no signs that the top categories are
becoming oversaturated — on the contrary, top Social. . |y A 2%
categories like Productivity, Photo & Video, and
Entertainment saw particularly strong growth. Pt Ve | A 3%
Al continued to boost the non-gaming space on Procuetiy | — A 46%
mobile, and the Productivity category in particular Music
(which includes most Al chatbot apps). Our State of [ A 17%
Mobile 2025 report revealed that IAP revenue in — Lifestyle | A 16%
Generative Al apps like ChatGPT and ChatOn climbed e
179% YoY. \e Books | A 20%
o
Education | A 19%
Health & Fitness | A 10%
Utilities | 33%
0 $2B $3B $5B $6B A

Source: Sensor Tower

Note: iOS and Google Play combined. iOS only for China. Excludes third-party Android.
Revenue is gross — inclusive of any percent taken by the app stores. Categories
classified by the iOS App Store and Google Play categories for each app.
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https://sensortower.com/state-of-mobile-2025
https://sensortower.com/state-of-mobile-2025
https://app.sensortower.com/overview/64665f59b3ae2712001279ed
https://app.sensortower.com/overview/63be0a38603eea03c758c56a

P rOd u CtiVity an d Top App Categories by Downloads in Q4 2024

. i0S and Google Play
Education Downloads
Share by Category Top Categories
Soar, Boosted by Al
< Worldwide v D Q42023 ® Q42024 YoY Growth
Several app categories have seen a sustained boost
from Al, including Productivity (downloads climbed utilities ...~ A 3%
17% YoY in Q4 2024) and Education (+10% YoY
gI’OWth). Entertainment - A 2%
Download growth has spread across the non-game productiiy ) A 1%
app space, with nine of the top 10 categories achieving \ Finance
positive growth. Even Utilities, which saw a double- —— A 8%
digit percentage decline in dovvnl.oads as recently as Nesg Photo & Video | A 0%
Q2 2024, has turned the corner with +3% YoY growth.
Shoping | V1%
Shopping was the lone category to see downloads fall
among the top 10, with a slight decline in the holiday Sodial. . | A %
shopping season compared to a year prior. However,
X . Lifestyle
this was largely due to an unusually high volume of — A ™%
downloads in 2023 following the launch of Temu. Music
: o A %
Education | A 10%
0 1B 2B 3B 4B

Source: Sensor Tower
Note: iOS and Google Play combined. iOS only for China. Excludes third-party Android.
Categories classified by the iOS App Store and Google Play categories for each app.

(@) SensorTower - All Rights Reserved 18



https://app.sensortower.com/overview/63103f2aad4adb46adb4bb7e

N ew a nd Existi ng Strategy Top Game Genres bi)(/)lsn;ﬁ[;pGI:g;clI;Tjs[:yRevenue in Q4 2024
Games Flourish,

offsetting RPG DeCline Share by Game Genre [ Subgenre Top Game Genres

< Worldwide v > Q42023 ® Q42024 YoY Growth
Strategy game IAP revenue surpassed $4.8 billion in Q4
2024, gaining an additional $1 billion compared to Q4 Strategy
2023. Strategy games accounted for six of the top 10 —l_ A 21%
games by global quarter-over-quarter (QoQ) revenue L v 0%
growth in Q4 2024. This included long-established
titles like Last War, Whiteout Survival, and Pz A 14%
Hearthstone, as well as a few new launches: Pokémon —
TCG Pocket and Age of Empires Mobile. (SN | v 10%
Role-Playing Game (RPG) revenue declined again in Q4 SO A 9%
2024. This has a particularly strong impact on markets Shooter
where RPGs tend to be the most popular, like Japan o v 5%
and South Korea. However, game developers are Action | A 570
starting to pivot in these markets as well. Strategy _—
game revenue climbed 80% YoY in Japan, helping to SPOMS | v 3%
offset the 11% decline from RPGs. Meanwhile, in South —
Korea, Strategy and Puzzle achieved 55% and 28% YoY Lifestyle | A 1%
growth, respectively, somewhat balancing out the 29% ]
YoY drop off among RPGs. Tabletop g A 9%

0 $1B $2B $3B $4B $5B

Source: Sensor Tower

Note: iOS and Google Play combined. iOS only for China. Revenue is gross — inclusive
of any percent taken by the app stores. Excludes third-party Android. Games classified
by Sensor Tower's Game Taxonomy as of February 10, 2025.

(@) SensorTower - All Rights Reserved 19



https://app.sensortower.com/overview/64075e77537c41636a8e1c58
https://app.sensortower.com/overview/638ee532480da915a62f0b34
https://app.sensortower.com/overview/55c51be002ac64f9c00027e7
https://app.sensortower.com/overview/66c292ff6bbfce0e306de36b
https://app.sensortower.com/overview/66c292ff6bbfce0e306de36b
https://app.sensortower.com/overview/65d5c34346b00723e5e77ebd

Three Genres Combined Top Game Genres by Downloads in Q4 2024

e i0S and Google Play
for More Than 7 Billion
. Share by Game Genre [ Subgenre Top Game Genres
Downloads in Q4 2024
< Worldwide v > Q42023 ® Q42024 YoY Growth
Puzzle, Simulation, and Arcade each contributed more
than 2.2 billion downloads in Q4 2024. All three genres puzde | v 2o
have been very consistent as well — each has reached —_ °
at least 2.2 billion downloads every quarter since the Simulation
Y . A 3%
start of 2020.
Areade I T os%
Perhaps reacting to the IAP revenue opportunities in ]
the genre, Strategy game downloads climbed 26% Hiesyle T 14w
YoY. Revenue per download remained strong:

\ . . Tabletop o
Strategy's nearly $8.50 in IAP revenue per download in | T os%
Q4 2024 ranked only behind Geolocation, RPG, and Strategy
Casino. T — A 26%

Action | v 12%
Shooter | A 2%
Racne Vo1s%
SPOr | LT
0| 0.4B 0.8B 1.2B 1.6B 2B 2.4B

Source: Sensor Tower
Note: iOS and Google Play combined. iOS only for China. Excludes third-party Android.
Games classified by Sensor Tower's Game Taxonomy as of February 10, 2025.

(@) SensorTower - All Rights Reserved 20
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TikTok Becomes the First e oo Pl
App to Reach $6 Billion in
IAP Revenue in a Year < Worldwide v oo

Consumers spent a staggering $6 billion on in-app In-App Purchase Revenue

purchases in TikTok (including Douyin in China), up
from $4.4 billion in 2023. This was more than double

the revenue from any other app or game in 2024 1 — TikTok 1 — l@l Instagram

Rank Change App Rank Change App

(Monopoly GO was #2 at $2.6 billion). In Q4 2024, .
TikTok approached a record-high $1.9 billion in gross 2 A B3 vouTube 2 — TikTok
IAP revenue. Among non-games, only YouTube and ~
- 3 1 Google One 3 — WhatsApp Messenger
Google One managed to surpass TikTok's Q4 total in v I © [L’J PP ©
the whole calendar year. 4 — Disney+ 4 A n Facebook
ChatGPT's meteoric rise continued into 2025 as it 5 — n Tinder 5 v 1 Temu
soared into the top 10 by revenue in Q4 2024. The
app's IAP revenue surpassed $225 million for the 6 A 1 WeTV 6 A 4 @ ChatGPT
quarter as it ranked between the popular streaming
service Max and video editing app CapCut. ! v gl Max ! — .3%. CapCut

ChatGPT 8

Threads
o Telegram

. Spotify

The top apps by global downloads was largely @

unchanged from the previous quarter, led by 9 A 9 S capcut 9
2025
™

<

Instagram, TikTok, and WhatsApp Messenger.

10 2 4 Duolingo 10
Source: Sensor Tower A uoting

Note: iOS and Google Play combined. iOS only for China. Excludes third-party Android
Change is vs. the previous quarter (Q3 2024).

[.
<
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https://app.sensortower.com/overview/56cbbce9d48401b048003405
https://app.sensortower.com/overview/62be6a5fbab10c69c5a0a42a
https://app.sensortower.com/overview/55c5027502ac64f9c0001fa6
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https://app.sensortower.com/overview/56cbbce9d48401b048003405
https://app.sensortower.com/overview/56cbbce9d48401b048003405
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https://app.sensortower.com/overview/55c530a702ac64f9c0002dff
https://app.sensortower.com/overview/55c530a702ac64f9c0002dff
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Ti kTOk Led Seve ral Top Breakout Apps by Growth in Q4 2024 vs. Q3 2024
. . i0S and Google Play
Chinese-Based Apps with
Strong QOQ Growth < Worldwide v >

Two Chinese companies, ByteDance and Tencent, had In-App Purchase Revenue

four of the top five apps by QoQ revenue growth in Q4
2024. Overall, Chinese-based publishers accounted for
five of the top 10 fastest growing apps, while four out

Breakout  Current Quarter Breakout Current

Rank Rank Change App Name Rank Quarter Rank Change App Name

of the top 10 are based in the US. 1 1 — TikTok 1 6 A - @ ChatGPT
, , 2 6 1 D werv 2 26 94 Zepto
Rapid download growth for Al Chatbots continued A A E
into the end of 2024. ChatGPT led the way by QoQ 5 . A @ ChatapT 5 6 A E DramaBox
download growth and Google Gemini ranked #5.
4 9 A 9 Z CapCut 4 88 [ NEW ] J;, Prakruti Parikshan
| 2025 | A
5 11 A 2 S QQ Music 5 15 A 13 4 Google Gemini
A AN File Recovery
198 + )
6 2 A 1 B vouTube 6 92 photd Hecouery
7 10 A 2 3 2 Duolingo 7 39 A () Seekho
g a = i
8 21 A 4 5 Amazo.n 3 111 Electronic Tax
~  Shopping —" Bureau
9 59 A © D coodshor 9 13 A Meesho
Source: Sensor Tower iary! IR .
Note: iOS and Google Play combined. iOS only for China. Excludes third-party Android 10 12 v 2 [~ee7 iQlYl 10 136 A UnionPay APP

Change is vs. the previous quarter (Q3 2024).
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Pokémon TCG Pocket's s and Google oy
Huge Launch Propels it
into the TOp 10 < Worldwide v >

Pokemon TCG Pocket, released at the end of In-App Purchase Revenue

October, reached the top 10 mobile games by both
IAP revenue and downloads in Q4 2024. In the time

Rank Change App Rank Change App

following its launch, only Last War had more 1 — Honor of Kings 1 = E Garena Free Fire
revenue and only Garena Free Fire and Block Blast :
. i |
224 more devwnleads 2 A 4 Last War:Survival 2 A 4 E Block Blast!
A 103
, 3 A 1 Royal Match 3 2 < Mini Games: Calm & Relax
Two 4X Strategy games, Last War and Whiteout R
Survival, had a strong close to 2024. Each moved up 4 v 5 rf" MONOPOLY GO! 4 v 1 Roblox
the rankings to end the year in the top 5 games by b
global IAP revenue. 5 A 2 R Whiteout Survival 5 j=r]| Pokémon TCG Pocket
6 v 1 E Roblox 6 v 1 E Subway Surfers
A
7 i Pokemon TCG Pocket 7 A 1 ﬁ My Supermarket Simulator 3D
8 — Candy Crush Saga 8 v 4 '?50% Ludo Kin
— y g Bl g
A :
9 A 1 Coin Master 9 Perfect Tidy
10 v 1 Brawl Stars 10 v 3 @ Pizza Ready!

Source: Sensor Tower
Note: iOS and Google Play combined. iOS only for China. Excludes third-party Android
Change is vs. the previous quarter (Q3 2024).
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Strategy Games Dominate
Breakout Game Charts in
Q4 2024 <

Strategy accounted for six of the top 10 games by QoQ
IAP revenue growth, including three 4X Strategy games

(Whiteout Survival, Last War, and Age of Empires) and Breakout

, Rank
two Card Battlers (Pokémon TCG Pocket and an

Hearthstone). And despite the recent struggles for the
RPG genre as a whole, several games were able to
break through in Q4. Capybara Go and Tree of Savior: 2
Neverland were two new games to achieve rapid

revenue growth. 3

Meanwhile, Casual games saw the highest download 4

growth in the quarter. Examples included Mini Games:

: . 5

Calm & Relax, Perfect Tidy, and Tik Tap Challenge.
6
7
8
9

Source: Sensor Tower

Note: iOS and Google Play combined. iOS only for China. Excludes third-party Android

Change is vs. the previous quarter (Q3 2024). 10
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About this Data:
Digital Advertising Methodology

e The digital ad spending and impressions estimates presented in this report were
compiled by Sensor Tower's Insights team using Pathmatics by Sensor Tower Digital
Advertising Insights.

e The figures mentioned in this report reflect estimated ad investments made by
advertisers through December 31, 2024.

e Data includes select channels in each market. Figures in this report represent the
totals for these channels only, not across all digital formats.

e Data Collection: Pathmatics collects a sample of digital ads from the web. In order to
report the most complete picture of the digital advertising landscape, we utilize two
leading data sourcing technologies: panels and data aggregators.

e Pathmatics uses statistical sampling methods to estimate impressions, cost per
thousand impressions (CPMs), and spend for each creative. Each impression served
to our data aggregators and panelists is assigned a CPM, which when combined with
impressions results in our spend estimates.

e Pathmatics OTT data is powered by a panel of real OTT & CTV viewers and includes
data representative of all Smart TV brands, such as Hulu, Netflix, Pluto TV, Tubi,
Peacock, and Paramount+.
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United States Digital Ad
Spend Hits a Record $34
Billion During the Holiday
Season

US digital ad spend across mobile, desktop, and OTT
reached $34 billion in Q4 2024 with 3.8 trillion

impressions, buoyed by the holiday shopping season.

Ad spend climbed a healthy 9% YoY.

Other markets also had a strong Q4. Digital ad spend
in Canada and France each climbed 10% YoY, while
the UK achieved 7% YoY growth. Note that the
included ad channels vary by market.

Source: Sensor Tower

Note: Includes a selection of advertising channels. Ad spend estimates as of
February 11, 2025. Available ad channels vary by market. See Appendix (page 43)
for list of ad channels included in each market. South Korea estimates are
available starting 2024 Q1.
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Social Media Takes 77
Cents Out of Every Dollar
Spent on Digital
Advertising

Among included digital ad channels in the US, social
networks like Facebook, Instagram, TikTok, and our
newest included channel — Reddit — accounted for
more than 77% digital ad spend in Q4 2024. This was
up slightly from the previous quarter. Facebook and
Instagram alone accounted for nearly half of all spend,
followed by YouTube (11%) and TikTok (7.2%).

Among digital ad channels besides social media, OTT
was the largest, accounting for 13% of US ad spend in
Q4 2024. The share of ad spend on Display (including
desktop and mobile) declined, accounting for 6% of
digital ad spend in Q4.

Source: Sensor Tower

Note: Includes a selection of advertising channels. Ad spend estimates as of
February 11, 2025. Available ad channels vary by market. See Appendix (page 43)
for list of ad channels included in each market.
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Facebook Leads US Ad
Spend, Though Instagram
and TikTok Saw Faster
Growth

Social channels had strong ad spend growth in the
United States, including 22% YoY growth on TikTok
and 16% YoY growth on Instagram and LinkedIn.
Facebook and YouTube also held a strong position
with 8-9% YoY growth, ranking at #1 and #4,
respectively.

Ad spend on OTT slowed down a bit, with relatively
modest 3% YoY growth. This was down from the 14%
YoY growth seen in Q3 at the height of political
advertising in the US.

Source: Sensor Tower

Note: Includes a selection of advertising channels. Ad spend estimates as of
February 11, 2025. Available ad channels vary by market. See Appendix (page 43)
for list of ad channels included in each market. Year-over-year estimates for South
Korea are not available.
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US Shopping Ad Spend
Declined as Chinese-
Backed E-tailers Slow
Investment

US digital ad spend on Shopping declined 10% Yoy,
largely due to decreases from Chinese-backed e-tailers
Temu and SHEIN. Temu and SHEIN ranked #4 and #8
among US Shopping advertisers in Q4 2024,
respectively, compared to #2 and #4 in Q4 2023.

Financial Services, meanwhile, was the fastest growing
category by US digital ad spend in Q4 2024. Insurance
ad spend approached a billion dollars in Q4 2024 (vs.
around $650 million in Q4 2023), while spend on Credit
& Lending, Investing & Financial Management, and
Consumer Finance also increased.

Source: Sensor Tower

Note: Includes a selection of advertising channels. Ad spend estimates as of
February 11, 2025. Available ad channels vary by market. See Appendix (page 43)
for list of ad channels included in each market. Year-over-year estimates for South
Korea are not available.
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Walmart Moved Up to the
#3 Digital Advertiser
During the Holiday Season

Walmart's digital ad spend climbed past that from
Google and NBC Universal Television as it ramped up
spend for Black Friday and Christmas shopping. The
rest of the top five advertisers were unchanged from
the Q3.

While there was little movement among the top five
US advertisers, several advertisers climbed rapidly into
the top 10. The Coca-Cola Company, Liberty Mutual
Insurance Company, and Verizon Communications
each climbed around 20 spots. Coca-Cola focused its
ad push on social media channels including TikTok,
Instagram, and Snapchat, suggesting an emphasis on
a younger demographic. Liberty Mutual's main ad
channel was YouTube, while Verizon's top channel
was OTT.

Source: Sensor Tower

Note: Includes a selection of advertising channels. Ad spend estimates as of
February 11, 2025. Available ad channels vary by market. See Appendix (page 43)
for list of ad channels included in each market.
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Amazon Topped US Digital
Ad Spend Growth to Boost
Holiday Shopping

Amazon, the top advertiser by digital ad spend in the
US, also saw the biggest increase in ad spend in Q4
compared to the prior quarter. This included increases
in ad spend for its subscription services like Audible,
Prime Video, and Amazon Music.

A few US advertisers also increased their digital ad
spend on gaming, including Epic Games campaigns
for Fortnite and Microsoft increasing ad spend for
Xbox.

Source: Sensor Tower

Note: Includes a selection of advertising channels. Ad spend estimates as of
February 11, 2025. Available ad channels vary by market. See Appendix (page 43)
for list of ad channels included in each market.
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What is Retail

Media Insights?

Pathmatics by Sensor Tower's Retail Media Insights
provides marketers with complete visibility into the
co-branded digital advertising ecosystem and retail
media networks. Your customized marketing insights
reports empower you with a view into spend, media
mix, impressions and share of voice for display,
video, mobile, OTT, and paid social across your
selected retail partners and competitors.

e Benchmark yourself against your competitors’ co-
branded campaigns to understand seasonality

and trends

e Uncover retailer media network and competitor
media mix & marketing strategy

Learn More & Request a Demo Here

(@) SensorTower - All Rights Reserved
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US Retail Media Ad
Impressions Climbed 4%
YoY to Surpass 75 Billion e Sk ot S >

Retail Media Ad Impressions in the United States

° ° 75.4B

for the First Time 7258

70B

68.2B
Retail media ad impressions in the US reached a new
record high during the holiday season, with modest 60B
4% YoY growth. Retail media continues to become an
increasingly important part of a brand's marketing c11
strategy, particularly around holidays like Black 508 '
Friday, Cyber Monday, and Christmas.
43.6B

Some of the fastest growing retailers by retail media 408
ad impressions included Best Buy, Chewy, and Uber
Technologies.
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0
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Note: Includes a selection of top US retailers.
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Best Buy’ Sephor.a’ and Top Retail Media Retailers by Impressions in the United States
Macy's See the Biggest Q4 2024

Retail Media Boost this
Onsite ® Offsite

Holiday Season

\'I
Retail media is particularly important as shopping
peaks in late November and December in the United 2. Target _ @

States. Several top US retailers embraced their retail
media strategy during Q4 2024. Best Buy and Sephora 3. Best Buy Co., Inc.
each moved up two spots by retail media ad

impressions among top US retailers, and Macy's re- 4. Chewy, Inc.
entered the top 10 at #7.

SEPHORA

SO
6. Home Depot - \\%

5. Sephora

éa )
Definitions: 7. Macy's, Inc. - *
Onsite: Ads displayed on the retailer's website (for r\
example, ads displayed on Walmart.com). Note that this 8. The Kroger Co. -
includes onsite display only, not inclusive of search,
sponsored results, or proprietary ad units per retailer 9. Ulta Salon, Cosmetics &

F |
Offsite: Ads displayed on other websites, social media ragrance, inc

platforms, or OTT. For example, this includes co-branded

advertisements on Facebook, TikTok, and YouTube. 10. Lowe's Home Centers, Inc.

- = 0 5B 10B 15B 20B

Source: Sensor Tower Im p Fess I ons

Note: Includes a selection of top US retailers.
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Personal Care and Top Categories by Retail Media Advertising Impressions in the United States
Computer Electronics 4 2024

Invested Heavily in
Retail Media

Personal Care was the top category for US retail
media impressions in Q4 2024, surpassing 7 billion
impressions in the quarter. Computers and Consumer
Electronics impressions also surged, climbing from
around three billion impression in Q3 2024 to more
than 5 billion in Q4.

< All Retailers

Personal Care
Home & Garden Shopping
Food & Beverages

Computers & Consumer Electronics

Family & Parenting Shopping retail media ad
impressions also spiked in Q4, ranking at #6 in Q4
2024 after falling outside the top 10 in Q3. Advertising Family & Parenting Shopping
for toys is especially important leading into Christmas.

Pet Supplies

Other Shopping

4 )

Definition: Other Consumer Packaged Goods

Category: The category of the product being displayed in
the advertisement. Cases where the retailer is advertising
for its own brand, where the product is unidentifiable, or

the advertisers are not currently tracked by Sensor Tower
are excluded. Dining & Restaurants

. J

Household Supplies

0 1B 2B 3B 4B 5B

Source: Sensor Tower .
Note: Includes a selection of top US retailers. Excludes cases when the advertisers are Im pressions
not currently tracked by Sensor Tower.
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Retailers Across Categories
Saw Competition from
Walmart and Target

Walmart was the top retailer by impressions for half of
the top 10 categories in Q4 2024. Walmart also ranked
among the top five retailers for each of the top 10
categories, and Target was among the top five for
eight of the top 10 categories.

Walmart and Target were also the top two retailers
behind the surge in retail media impressions for
Family & Parenting Shopping in Q4 2024.

Definition:

Category: The category of the product being displayed in
the advertisement. Cases where the retailer is advertising
for its own brand, where the product is unidentifiable, or
the advertisers are not currently tracked by Sensor Tower
are excluded.

. J

Source: Sensor Tower
Note: Includes a selection of top US retailers. Excludes cases when the advertisers are
not currently tracked by Sensor Tower.

(@) SensorTower - All Rights Reserved

Top Retail Media Retailers by Category in the United States
Q4 2024

< Category: Personal Care v

Sephora

Ulta Salon, Cosmetics &
Fragrance, Inc

Macy's, Inc.

Walmart Inc.

Target

0| 0.2B 0.4B 0.6B 0.8B 1B 1.2B 14B 1.6B 1.8B 2B 2.2B 2.4B
Impressions
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Best Buy and Samsung
Combined for the Most
Retail Media Impressions in
Q4 2024

Retail media can be a great way to highlight products
and deals during Black Friday and Cyber Monday. No
retailer / advertiser combination had more US retail
media impressions than Best Buy and Samsung in Q4
2024. Hewlett-Packard also frequently leveraged retail
media advertising with Best Buy to sell consumer
electronics for the shopping holidays in the US.

o=

Don't wait 'til it's too late. Stock up now and save 35%
on your first Autoship order of pet faves

@ Retailer:
Chewy
E Bene ful £
g |crunehy ) Baked Delights
Advertiser:
Purina

q o )

Source: Sensor Tower
Note: Includes a selection of top US retailers.
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Top Co-Branded Retailer / Advertiser Combinations in the United States
Q4 2024

< All Categories v

Best Buy Co., Inc. x Samsung
Chewy, Inc. x Nestle

Petco x Mars, Incorporated
Chewy, Inc. x Mars, Incorporated
Walmart Inc. x Star brite, Inc

Sephora x L'Oreal

Ulta Salon, Cosmetics & Fragrance, Inc x
L'Oreal

Best Buy Co., Inc. x Hewlett-Packard (HP)
Walmart Inc. x The Kraft Heinz Company

Walmart Inc. x Procter & Gamble

0] 0.1B 02B 03B 04B 05B 06B 078 08B 098 1B 1.1B
Impressions
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. : _ Top Co-Branded Advertisers for United States Retailers by Impressions
Dig Deeper into Co Bra.nded ot 200s
Advertising Partnerships
and Opportunities < Retailer: Walmart Inc. v o>

Co-Branded Advertiser Top Product Example Creative

Samsung diversified their approach beyond Best Buy

when it came to their retail media strategy for the 1 Starbrite, Inc Star brite, Inc Photo Post
holiday season. Samsung was not only the #1 co- 2  The Kraft Heinz Company Heinz HomeStyle Gravy Video Post
branded advertiser at Best Buy, but was also #4 at 3  Procter& Gamble Olay Regenerist Micro-Sculpting Cream Video Post
Lowe's, and #5 at Walmart and Home Depot. 4  The LEGO Group LEGO Star Wars Banner
5 Samsung Galaxy Note Photo Post
Meanwhile, some brands focus on specific retailers.
. . 6 Mattel, Inc. Mattel Hot Wheels Reel Post
For example, Rare Beauty is regularly a top advertiser
with Sephora given their exclusive partnership. 7 Moose Enterprise Pty Ltd. Moose Enterprise Bluey Video
8 JazWares, Inc JazWares Squishmallows Video Post
4 ) 9  The Coca-Cola Company The Coca-Cola Company Banner
--------------------------- AGElE B e e 10  Keurig Dr Pepper Inc. All Keurig Brewers Video
This is big—NMacBook Air with Apple M1 chip is only
5699 at Walman.Amazing performance. Unbelievable Co-Branded

price. Don't miss out.

-
_______
-

Advertiser: Apple Inc.

& MacBook Air Product:
MacBook Air

- J

Source: Sensor Tower

Note: Includes a selection of top US retailers. Excludes advertising for retailer's own
products. Top product is based on number of impressions where the creative was
captured.
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https://s3.amazonaws.com/YM_Ads/6930819337385964509.png
https://x-ad-assets.s3.amazonaws.com/media_asset/afd5307787b6ccd3/media
https://x-ad-assets.s3.amazonaws.com/media_asset/d27672d5ce6363d0/media
https://s3.amazonaws.com/YM_Ads/r_1_vzwSqhPfdTGLTP8wog.png
https://s3.amazonaws.com/YM_Ads/1556051644368820415.png
https://s3.amazonaws.com/YM_Ads/-2353896963238308334.png
https://x-ad-assets.s3.amazonaws.com/media_asset/7e7501a0f7e505b2/media
https://s3.amazonaws.com/YM_Ads/5916977935716831735.png
https://s3.amazonaws.com/YM_Ads/mbPXopbtzP0f9j91Hz40EQ.png
https://s3.amazonaws.com/YM_Ads/BbCc9xwx1RPEgjtVGjrQJQ.mp4

Appendix:
Digital Advertising Ad
Channels by Market

Data includes select channels in each market. Figures in
this report represent the totals for these channels only, not
across all digital formats.

e At this time, our technology allows us to report down to
six individual streaming services: Hulu, Netflix, Peacock,
Paramount+, tubi and PlutoTV. All other OTT campaigns
outside of these six services are grouped into a single
OTT Streaming Services (General) bucket.

e Reddit ad coverage was added starting January 2024
and was excluded from year-over-year comparisons.

e Instagram, TikTok, and YouTube ad coverage was
recently added in certain markets and these channels
are excluded from year-over-year comparisons in these
markets.

e Sensor Tower digital advertising estimates in South
Korea have become available in the past year and year-
over-year comparisons are not yet available.

(@) SensorTower - All Rights Reserved

Key:

Ad Channel

Facebook
Instagram
LinkedIn
Pinterest
Reddit
Snapchat
TikTok

X

YouTube

Desktop
Display

Mobile
Display

OoTT

Desktop
Video

Q Included ad channel

United
States

QOO0 OO0V 000O

Included Ad Channels by Market

O Recently added channel

(only included in select slides)

Australia Brazil Canada France Germany lItaly Japan Mexico

< NON < B < N IO X IGIOX < X<
OO0 O00OLOOLOO
QOO OO0
GRCGRORON 1O I JGIGIO) < X<
QOO OO0
OO0 OOV O0O
GRCGEORON I+ I+ IGIGIGI®) < X<
OO0 0OQOOLOOLOO

New
Zealand

< HON <M< N JOIOIGIGIGIO) + X <

South
Korea

OO0 O000OOO0OLO
OO0 O00VOO00O §

O Ad channel not included in market

United
Kingdom
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About Sensor Tower

Sensor Tower is the leading source of mobile app, digital advertising,
retail media, and audience insights for the largest brands and app
publishers across the globe.

With a mission to measure the world’s digital economy, Sensor Tower’s
award-winning platform delivers unmatched visibility into the mobile
app and digital ecosystem, empowering organizations to stay ahead of
changing market dynamics and make informed, strategic decisions.

Founded in 2013, Sensor Tower’s mobile app insights have helped
marketers, app, and game developers demystify the mobile app
landscape with visibility into usage, engagement, and paid acquisition
strategies. Today, Sensor Tower’s digital market insights platform has
expanded to include Audience, Retail Media, and Pathmatics Digital
Advertising Insights, helping brands and advertisers understand their
competitor’s advertising strategies and audiences across web, social,
and mobile.

Press Inquiries: press@sensortower.com

(@ SensorTower
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@ SensorTower

Interested in our Digital
Market Insights Solutions?

T you want to learn more about Sensor Tower, please request a demo:

Get the latest insights on our blog: sensortower.com/blog
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https://sensortower.com/blog
https://sensortower.com/demo?utm_source=report&utm_medium=owned-content&utm_campaign=index-report&utm_content=q4-2024

